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SECTION I: GENERAL

DEFINITIONS AND ABBREVIATIONS

This Prospectus uses certain definitions and abbreviations which, unless the context otherwise indicates or implies, shall
have the meanings as provided below. References to any legislation, act or regulation shall be to such legislation, act or
regulation as amended from time to time. The words and expressions used in this Prospectus but not defined herein, shall
have, to the extent applicable, the meaning ascribed to such terms under the Companies Act, the SEBI Regulations, the SCRA,
the Depositories Act or the rules and regulations made thereunder. Notwithstanding the foregoing, terms used in “Statement
of Tax Benefits”, “Financial Statements” and “Main Provisions of the Articles of Association” on pages 104, 172 and 374,
respectively, shall have the meaning given to such terms in such sections. In case of any inconsistency between the definitions
given below and definitions contained in the General Information Document, the definitions given below shall prevail.

General Terms

Term

Description

“our Company”, “the Company”,
“the Issuer” or “Avenue Supermarts
Limited”

Avenue Supermarts Limited, a company incorporated under the Companies Act, 1956
and having its registered office at Anjaneya CHS Limited, Orchard Avenue, Opp.
Hiranandani Foundation School, Powai, Mumbai - 400 076

113 CEINT3

we”, “us” or “our”

Unless the context otherwise indicates or implies, refers to our Company together with
its Subsidiaries and Associate Company, as applicable

Company Related Terms

Term

Description

AECL

Avenue E-Commerce Limited

AFPPL

Avenue Food Plaza Private Limited

AoA/Articles of Association

Avrticles of association of our Company, as amended

ARTPL

Align Retail Trades Private Limited

Associate Company

AECL

Auditors/Statutory Auditors

Statutory auditors of our Company, namely, Dalal & Shah LLP, Chartered Accountants

Board/Board of Directors

Board of directors of our Company or a duly constituted committee thereof

Bottle Palm Trust

Bottle Palm Private Beneficiary Trust

Bright Star Bright Star Investments Private Limited

Corporate Office B - 72/72A, Wagle Industrial Estate, Road No. 33, Kamgar Hospital Road, Thane - 400
604

DEFPL Damani Estates and Finance Private Limited

Director(s)

Director(s) of our Company

Equity Shares Equity shares of our Company of face value of 10 each
ESOP Scheme 2013 Avenue Supermarts Limited Employee Stock Option Scheme, 2013
ESOP Scheme 2016 Avenue Supermarts Limited Employee Stock Option Scheme, 2016

Group Companies

Companies which are covered under the applicable accounting standards and also other
companies as considered material by our Board, as identified in “Our Group
Companies” beginning on page 168

Gulmohar Trust

Gulmohar Private Beneficiary Trust

Karnikar Trust

Karnikar Private Beneficiary Trust

Key Management Personnel

Key management personnel of our Company in terms of Regulation 2(1)(s) of the
SEBI Regulations, Section 2(51) of the Companies Act, 2013 and as disclosed in “Our
Management” from page 159 to 161

Memorandum of Association/MoA

Memorandum of Association of our Company, as amended

Mountain Glory Trust

Mountain Glory Private Beneficiary Trust

NSJDPL

Nahar Seth & Jogani Developers Private Limited

Promoter Group

Persons and entities constituting the promoter group of our Company in terms of
Regulation 2(1)(zb) of the SEBI Regulations. For details, see “Our Promoters and




Term

Description

Promoter Group” from page 166 to 167

Promoters

Promoters of our Company namely, Radhakishan S. Damani, Gopikishan S. Damani,
Shrikantadevi R. Damani, Kirandevi G. Damani, Bright Star, Royal Palm Trust, Bottle
Palm Trust, Mountain Glory Trust, Gulmohar Trust and Karnikar Trust. For details, see
“Our Promoters and Promoter Group” beginning on page 162

Registered Office

Anjaneya CHS Limited, Orchard Avenue, Opp. Hiranandani Foundation School,
Powai, Mumbai - 400 076

Registrar of Companies/RoC

Registrar of Companies, Maharashtra at Mumbai. For further details, see “General
Information” beginning on page 66

Restated Consolidated Financial
Information

The restated consolidated financial information of our Company, our Subsidiaries and
our Associate Company which comprises of the restated consolidated balance sheet,
the restated consolidated profit and loss information and the restated consolidated cash
flow information as at and for the nine months period ended December 31, 2016 and
the financial years ended March 31, 2016, March 31, 2015, March 31, 2014, March 31,
2013 and March 31, 2012 together with the annexures and notes thereto, which have
been prepared in accordance with the Companies Act and restated in accordance with
the SEBI Regulations

Restated Financial Information

Collectively, the Restated Consolidated Financial Information and the Restated
Standalone Financial Information

Restated  Standalone  Financial

Information

The restated standalone financial information of our Company which comprises of the
restated standalone balance sheet, the restated standalone profit and loss and the
restated standalone cash flow information as at and for the nine months period ended
December 31, 2016 and the financial years ended March 31, 2016, March 31, 2015,
March 31, 2014, March 31, 2013 and March 31, 2012 together with the annexures and
the notes thereto, which have been prepared in accordance with the Companies Act and
restated in accordance with the SEBI Regulations

Royal Palm Trust

Royal Palm Private Beneficiary Trust

Scheme of Amalgamation

Scheme of amalgamation for transfer of undertakings of Koop Consumer Services
Private Limited, Amodini Real Estates Private Limited and Shoppers Delight Private
Limited to our Company effective from September 14, 2004. For further details, see
“History and Certain Corporate Matters” on page 144 and 145

Shareholders

Holders of Equity Shares of our Company from time to time

Subsidiaries

ARTPL, AFPPL and NSJDPL

Wilful Defaulter(s)

Wilful defaulter as defined under Regulation 2(zn) of the SEBI Regulations

Issue Related Terms

Term

Description

Acknowledgement Slip

The slip or document issued by the Designated Intermediary to a Bidder as proof of
registration of the Bid cum Application Form

Allot/Allotment/Allotted

Unless the context otherwise requires, allotment of the Equity Shares pursuant to the
Issue

Allotment Advice

Note or advice or intimation of Allotment sent to the Bidders who have been or are to
be Allotted the Equity Shares after the Basis of Allotment has been approved by the
Designated Stock Exchange

Allottee

A successful Bidder to whom the Equity Shares are Allotted

Anchor Investor

A Qualified Institutional Buyer, applying under the Anchor Investor Portion in
accordance with the requirements specified in the SEBI Regulations and the Red
Herring Prospectus

Anchor Investor Allocation Price

% 299 per Equity Share, the price at which Equity Shares have been allocated to Anchor
Investors at the end of the Anchor Investor Bid/Issue Period in terms of the Red
Herring Prospectus and this Prospectus which was decided by our Company, in
consultation with the Lead Managers

Anchor Investor Application Form

The form used by an Anchor Investor to make a Bid in the Anchor Investor Portion and
which will be considered as an application for Allotment in terms of the Red Herring




Term

Description

Prospectus and this Prospectus

Anchor Investor Bid/Issue Period

March 7, 2017

Anchor Investor Issue Price

%299 per Equity Share

Anchor Investor Portion

60% of the QIB Portion which was allocated by our Company, in consultation with the
Lead Managers, to Anchor Investors on a discretionary basis, in accordance with the
SEBI Regulations

One-third of the Anchor Investor Portion was reserved for domestic Mutual Funds,
subject to valid Bids being received from domestic Mutual Funds at or above the
Anchor Investor Allocation Price

Application Supported by Blocked
Amount or ASBA

An application, whether physical or electronic, used by ASBA Bidders to make a Bid
and authorize an SCSB to block the Bid Amount in the ASBA Account

ASBA Account

A bank account maintained with an SCSB and specified in the ASBA Form submitted
by ASBA Bidders for blocking the Bid Amount mentioned in the ASBA Form

ASBA Bidders

Any Bidder except Anchor Investors

ASBA Form An application form, whether physical or electronic, used by ASBA Bidders which will
be considered as the application for Allotment in terms of the Red Herring Prospectus
and this Prospectus

Axis Capital Axis Capital Limited

Banker to the Issue/Escrow | Banks which are clearing members and registered with SEBI as bankers to an issue and

Collection Bank

with whom the Escrow Account has been opened, in this case being Kotak Mahindra
Bank Limited

Basis of Allotment

Basis on which Equity Shares will be Allotted to successful Bidders under the lIssue
and which is described in “Issue Procedure” from page 363 to 365

Bid

An indication to make an offer during the Bid/lssue Period by an ASBA Bidders
pursuant to submission of the ASBA Form, or during the Anchor Investor Bid/Issue
Period by an Anchor Investor pursuant to submission of the Anchor Investor
Application Form, to subscribe to or purchase the Equity Shares at a price within the
Price Band, including all revisions and modifications thereto as permitted under the
SEBI Regulations

The term “Bidding” shall be construed accordingly

Bid Amount

The highest value of optional Bids indicated in the Bid cum Application Form and
payable by an Anchor Investor or blocked in the ASBA Account of the ASBA Bidder,
as the case may be, upon submission of the Bid in the Issue

Bid cum Application Form

The Anchor Investor Application Form or the ASBA Form, as applicable

Bid Lot

50 Equity Shares and in multiples of 50 Equity Shares thereafter

Bid/lssue Closing Date

March 10, 2017, except in relation to any Bids received from the Anchor Investors

Bid/Issue Opening Date

March 8, 2017, except in relation to any Bids received from the Anchor Investors

Bid/lssue Period

March 8, 2017 to March 10, 2017, except in relation to any Bids received from the
Anchor Investors

Bidder

Any prospective investor who makes a Bid pursuant to the terms of the Red Herring
Prospectus and the Bid cum Application Form and unless otherwise stated or implied,
includes an Anchor Investor

Bidding Centers

Centers at which the Designated Intermediaries accept the ASBA Forms, i.e,
Designated SCSB Branch for SCSBs, Specified Locations for Syndicate, Broker
Centres for Registered Brokers, Designated RTA Locations for RTAs and Designated
CDP Locations for CDPs

Book Building Process

Book building process as provided in Schedule XI of the SEBI Regulations, in terms of
which the Issue is being made

Book Running Lead Managers or
BRLMs

Axis Capital, Edelweiss, HDFC, INGA, I-Sec, JM Financial, Motilal and SBICAP

Broker Centres

Broker centres notified by the Stock Exchanges where ASBA Bidders submit the
ASBA Forms to a Registered Broker




Term

Description

The details of such Broker Centres, along with the names and contact details of the
Registered Broker are available on the respective websites of the Stock Exchanges
(www.bseindia.com and www.nseindia.com)

CAN/Confirmation of Allocation
Note

Notice or intimation of allocation of the Equity Shares sent to Anchor Investors, who
have been allocated Equity Shares, after the Anchor Investor Bid/Issue Period

Cap Price

%299 per Equity Share

Client ID

Client identification number maintained with one of the Depositories in relation to
demat account

Collecting Depository Participant or
CDP

A depository participant as defined under the Depositories Act, registered with SEBI
and who is eligible to procure Bids at the Designated CDP Locations in terms of
circular no. CIR/CFD/POLICYCELL/11/2015 dated November 10, 2015 issued by
SEBI

Cut-off Price

Issue Price, finalised by our Company, in consultation with the Lead Managers, being
%299 per Equity Share.

Retail Individual Bidders were entitled to Bid at the Cut-off Price. QIBs (including
Anchor Investors) and Non-Institutional Investors were not entitled to Bid at the Cut-
off Price

Demographic Details

Details of the Bidders including the Bidder’s address, name of the Bidder’s
father/husband, investor status, occupation and bank account details

Designated CDP Locations

Such locations of the CDPs where Bidders submit the ASBA Forms

The details of such Designated CDP Locations, along with names and contact details of
the CDPs eligible to accept ASBA Forms are available on the respective websites of
the Stock Exchanges (www.bseindia.com and www.nseindia.com)

Designated Date

The date on which funds are transferred by the Escrow Collection Bank from the
Escrow Account and the amounts blocked by the SCSBs are transferred from the
ASBA Accounts, as the case may be, to the Public Issue Account or the Refund
Account, as appropriate, after finalisation of the Basis of Allotment

Designated Intermediaries

Syndicate, sub-syndicate/agents, SCSBs, Registered Brokers, CDPs and RTAs, who
are authorized to collect Bid cum Application Form, as applicable, in relation to the
Issue

Designated RTA Locations

Such locations of the RTAs where Bidders can submit the ASBA Forms to RTAs

The details of such Designated RTA Locations, along with names and contact details of
the RTAs eligible to accept ASBA Forms are available on the respective websites of
the Stock Exchanges (www.bseindia.com and www.nseindia.com)

Designated SCSB Branches

Such branches of the SCSBs which collect the ASBA Forms, a list of which is
available on the website of SEBI at
http://www.sebi.gov.in/sebiweb/home/list/5/33/0/0/Recognised-Intermediaries at
such other website as may be prescribed by SEBI from time to time

or

Designated Stock Exchange

BSE

Draft Red Herring Prospectus or
DRHP

The Draft Red Herring Prospectus dated September 29, 2016, issued in accordance
with the SEBI Regulations, which does not contain complete particulars of the price at
which the Equity Shares will be Allotted and the size of the Issue

Edelweiss Edelweiss Financial Services Limited

Eligible NRI(s) NRI(s) from jurisdictions outside India where it is not unlawful to make an offer or
invitation under the Issue and in relation to whom the ASBA Form and the Red
Herring Prospectus constitutes an invitation to subscribe to or to purchase the Equity
Shares

Escrow Account Account opened with the Escrow Collection Bank and in whose favour the Anchor
Investors will transfer money through direct credit/NEFT/RTGS in respect of the Bid
Amount when submitting a Bid

Escrow Agreement Agreement dated February 22, 2017 entered into by our Company, the Registrar to the

Issue, the Lead Managers, the Syndicate Members, the Escrow Collection Bank, the
Public Issue Account Bank and the Refund Bank, inter alia, for collection of the Bid
Amounts from Anchor Investors, transfer of funds to the Public Issue Account and
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Term

Description

where applicable, refunds of the amounts, on the terms and conditions thereof

First Bidder Bidder whose name shall be mentioned in the Bid cum Application Form or the
Revision Form and in case of joint Bids, whose name also appears as the first holder of
the beneficiary account held in joint names

Floor Price %295 per Equity Share

GCBRLM/Global Co -ordinator and
Book Running Lead Manager

Kotak

General Information Document/GID

The General Information Document prepared and issued in accordance with the
circular (CIR/CFD/DIL/12/2013) dated October 23, 2013 notified by SEBI, suitably
modified and included in “Issue Procedure” beginning on page 342

HDFC HDFC Bank Limited

HSBC Hongkong and Shanghai Banking Corporation Limited

INGA Inga Capital Private Limited

I-Sec ICICI Securities Limited

Issue Initial public offering of 62,541,806 Equity Shares* of face value of 10 each for cash

at a price of ¥ 299 each, aggregating to 318,700 million*
*Subject to finalisation of the Basis of Allotment.

Issue Agreement

Agreement dated September 29, 2016 entered into between our Company and the Lead
Managers, pursuant to which certain arrangements are agreed to in relation to the Issue

Issue Price % 299 per Equity Shares, final price at which Equity Shares will be Allotted to Bidders
other than Anchor Investors. Equity Shares will be Allotted to Anchor Investors at the
Anchor Investor Issue Price in terms of the Red Herring Prospectus
The Issue Price will be decided by our Company, in consultation with the Lead
Managers, on the Pricing Date

JM Financial JM Financial Institutional Securities Limited

Kotak Kotak Mahindra Capital Company Limited

Lead Managers

GCBRLM and BRLMs

Maximum RIB Allottees

Maximum number of RIBs who can be allotted the minimum Bid Lot. This is
computed by dividing the total number of Equity Shares available for Allotment to
RIBs by the minimum Bid Lot

Monitoring Agency

HDFC Bank Limited

Monitoring Agency Agreement

Agreement dated February 20, 2017 entered into between our Company and the
Monitoring Agency

Motilal

Motilal Oswal Investment Advisors Private Limited

Mutual Fund Portion

5% of the QIB Portion (excluding the Anchor Investor Portion) or 625,419 Equity
Shares available for allocation to Mutual Funds only, subject to valid Bids being
received at or above the Issue Price

Net Proceeds

Proceeds of the Issue less Issue expenses

For further information about use of the Net Proceeds and the Issue expenses, see
“Objects of the Issue” beginning on page 89

Non-Institutional Bidder(s)

All Bidders that are not QIBs or RIBs who have Bid for Equity Shares for an amount
more than X 200,000 (but not including NRIs other than Eligible NRIs)

Non-Institutional Portion

Portion of the Issue being not less than 15% of the Issue consisting of 9,381,271 Equity
Shares available for allocation on a proportionate basis to Non-Institutional Bidders,
subject to valid Bids being received at or above the Issue Price

Non-Resident

A person resident outside India, as defined under FEMA and includes , Flls and FPIs

Price Band Price band of a minimum price of T 295 per Equity Share (Floor Price) and the
maximum price of X 299 per Equity Share (Cap Price) including any revisions thereof

Pricing Date March 14, 2017

Prospectus This prospectus dated March 14, 2017 filed with the RoC in accordance with Section

26 of the Companies Act, 2013 and the SEBI Regulations containing inter alia, the




Term

Description

Issue Price that is determined at the end of the Book Building Process, the size of the
Issue and certain other information including any addenda or corrigenda thereto

Public Issue Account

Bank account opened under Section 40(3) of the Companies Act, 2013 to receive
monies from the Escrow Account and ASBA Accounts on the Designated Date

Public Issue Account Bank

Bank(s) with which the Public Issue Account(s) is being maintained, in this case being
Kotak Mahindra Bank Limited

QIB Portion Portion of the Issue (including the Anchor Investor Portion) being 50% of the Issue
consisting of 31,270,902 Equity Shares which shall be Allotted to QIBs (including
Anchor Investors), subject to valid Bids being received at or above the Issue Price

Qualified Institutional Buyers or|Qualified institutional buyers as defined under Regulation 2(1)(zd) of the SEBI

QIBs or QIB Bidders

Regulations

Red Herring Prospectus or RHP

The red herring prospectus dated February 22, 2017 issued in accordance with Section
32 of the Companies Act, 2013 and the provisions of the SEBI Regulations, which did
not have complete particulars of the price at which the Equity Shares have been offered
and the size of the Issue including the Notice to Investors dated February 28, 2017 and
March 9, 2017

Refund Account

The account opened with the Refund Bank, from which refunds, if any, of the whole or
part of the Bid Amount shall be made

Refund Bank

Kotak Mahindra Bank Limited

Registered Brokers

Stock brokers registered with the stock exchanges having nationwide terminals, other
than the Lead Managers and the Syndicate Members and eligible to procure Bids in
terms of circular No. CIR/CFD/14/2012 dated October 4, 2012 issued by SEBI

Registrar Agreement

Agreement dated September 26, 2016 entered into among our Company and the
Reqgistrar to the Issue in relation to the responsibilities and obligations of the Registrar
to the Issue pertaining to the Issue

Registrar and Share Transfer Agents
or RTAs

Registrar and share transfer agents registered with SEBI and eligible to procure Bids at
the Designated RTA Locations in terms of circular no.
CIR/CFD/POLICYCELL/11/2015 dated November 10, 2015 issued by SEBI

Registrar to the Issue/Registrar

Link Intime India Private Limited

Retail Individual Bidder(s)/RIB(s)

Individual Bidders who have Bid for the Equity Shares for an amount not more than
200,000 in any of the bidding options in the Issue (including HUFs applying through
their Karta and Eligible NRIs and does not include NRIs other than Eligible NRIs)

Retail Portion

Portion of the Issue being not less than 35% of the Issue consisting of 21,889,633
Equity Shares available for allocation to Retail Individual Bidders in accordance with
the SEBI Regulations subject to valid Bids being received at or above the Issue Price

Revision Form

Form used by the Bidders to modify the quantity of the Equity Shares or the Bid
Amount in any of their Bid cum Application Form(s) or any previous Revision Form(s)

QIB Bidders and Non-Institutional Bidders are not allowed to withdraw or lower their
Bids (in terms of quantity of Equity Shares or the Bid Amount) at any stage. Retail
Individual Bidders can revise their Bids during the Bid/lssue Period and withdraw their
Bids until Bid/lssue Closing Date

SBICAP

SBI Capital Markets Limited

Self Certified Syndicate Bank(s) or
SCSB(s)

Banks registered with SEBI, offering services in relation to ASBA, a list of which is
available on the website of SEBI at
http://www.sebi.gov.in/sebiweb/home/list/5/33/0/0/Recognised-Intermediaries and
updated from time to time

Specified Locations

Bidding centers where the Syndicate accepts ASBA Forms from Bidders

Syndicate

Lead Managers and the Syndicate Members

Syndicate Agreement

Agreement dated February 22, 2017 entered into amongst the Lead Managers, the
Syndicate Members and our Company in relation to collection of Bid cum Application
Forms by the Syndicate

Syndicate Members

Intermediaries registered with SEBI who are permitted to carry out activities as an
underwriter, namely, Antique Stock Broking Limited, Edelweiss Securities Limited,
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Term

Description

HDFC Securities Limited, Intime Equities Limited, JM Financial Services Limited,
Kotak Securities Limited, Motilal Oswal Securities Limited, SBICAP Securities
Limited and SPA Securities Limited

Underwriters

Lead Managers and the Syndicate Members

Underwriting Agreement

Agreement dated March 14, 2017 among the Underwriters and our Company

Working Day

All days other than second and fourth Saturday of the month, Sunday or a public
holiday, on which commercial banks in Mumbai are open for business; provided
however, with reference to (a) announcement of Price Band; and (b) Bid/Issue Period,
it shall mean all days, excluding Saturdays, Sundays and public holidays, on which
commercial banks in Mumbai are open for business; and (c) the time period between
the Bid/ Issue Closing Date and the listing of the Equity Shares on the Stock
Exchanges, shall mean all trading days of Stock Exchanges, excluding Sundays and
bank holidays, as per the SEBI Circular SEBI/HO/CFD/DIL/CIR/P/2016/26 dated
January 21, 2016

Technical/Industry Related Terms/Abbreviations

Term Description

Built up area Total constructed area including basement parking and machine rooms which is
identified as “built up area” under the relevant sale or lease arrangements or under the
relevant approvals issued by the statutory authorities in relation to relevant property

B&M Brick and mortar

CAGR / Compounded Annual Annualised average year-over-year growth rate over a specified period of time

Growth Rate calculated as per the following formula:
(End Value/Beginning Value)*(1/number of years) — 1

CCTV Closed-Circuit Television

Cost of Goods Sold

Cost of goods sold is calculated as the sum of purchase of stock-in trade and changes in
inventory of stock-in trade. It includes all costs of purchase incurred in bringing the
inventories to their present condition and location, subsequent variations in cost or
quantities of such purchases and difference between values of stocks at the beginning
and ending of the periods reported

D&O Directors and Officers

EDLC/EDLP Every Day Low Cost/ Every Day Low Price

ERP Enterprise Resource Planning

F&G Foods and Groceries

Fixed assets turnover ratio Revenue from operations divided by total net fixed assets

FMCG Fast Moving Consumer Goods

Foods A product vertical pursuant to our internal classification which includes staples,

groceries, fruits and vegetables, snacks and processed foods, dairy and frozen products,
beverages and confectionery

General Merchandise & Apparel

A product vertical pursuant to our internal classification which includes bed and bath
products, home appliances, furniture, crockery, utensils, plastic goods, garments and
footwear

HVAC Heat Ventilation and Air Conditioning
Inventory turnover ratio Revenue from operations divided by average inventory
IT Information Technology

LFL growth/Like for like growth

Growth in revenue from sales of same stores which have been operational for atleast 24
months at the end of a Fiscal.

NCR

National Capital Region

Non-Foods (FMCG)

A product vertical pursuant to our internal classification which includes home care
products, personal care and toiletries and other OTC products

oTC

Over The Counter




Term

Description

Retail Business Area

The total built-up area of a store less parking space, machine rooms and basement
parking other than if used for storage

Revenue from Sales

Revenue from operations less other operating income

Revenue from Sales per Retail

Business Area sg. ft

Annualized Revenue from Sales from stores calculated on the basis of 365 days in a
year (on standalone basis) divided by Retail Business Area at the end of the Fiscal for
Fiscal 2012 to 2016. For nine months ended December 31, 2016 Revenue from Sales
calculated on the basis of 275 days for nine months ended December 31, 2016 (on
standalone basis) divided by Retail Business Area at the end of the December 31, 2016.

ROE Return on Equity

SKU Stock Keeping Unit

sq. ft. Square Feet

Technopak Technopak Advisors Private Limited

Technopak Report The report titled “Industry Report on Indian Food and General Merchandise Retail

Industry” dated August 2016 issued by Technopak

Conventional and General Terms o

r Abbreviations

Term Description
%/Rs./Rupees/INR Indian Rupees
AGM Annual General Meeting
AS/Accounting Standards Accounting Standards notified under the Companies Act
Bn/bn Billion
BSE BSE Limited
Category | foreign portfolio FPIs who are registered as “Category | foreign portfolio investors” under the SEBI FPI
investors Regulations

Category Il foreign portfolio
investors

FPIs who are registered as “Category Il foreign portfolio investors” under the SEBI
FPI Regulations

Category 11 foreign portfolio
investors

FPIs who are registered as “Category |1l foreign portfolio investors” under the SEBI
FPI Regulations

CClI

Competition Commission of India

Central Government
/Gol/Government

Government of India

CIN

Corporate Identity Number

Companies Act

Companies Act, 1956 and Companies Act, 2013, as applicable

Companies Act, 1956

Companies Act, 1956 (without reference to the provisions thereof that have ceased to
have effect upon notification of the sections of the Companies Act, 2013) along with
the relevant rules made thereunder

Companies Act, 2013

Companies Act, 2013, to the extent in force pursuant to the notification of the Notified
Sections, along with the relevant rules, regulations, clarifications, circulars and
notifications issued thereunder

Competition Act

The Competition Act, 2002

Contract Labour Act

Contract Labour (Regulation and Abolition) Act, 1970

CST Act Central Sales Tax Act, 1956

Customs Act The Customs Act, 1962

DIN Director Identification Number

ECA The Essential Commodities Act, 1955
EGM Extraordinary General Meeting

EPFO Employees Provident Fund Organisation
EPS Earnings Per Share




Term

Description

ESI Act Employees’ State Insurance Act, 1976

ESIC Employees State Insurance Corporation

FCNR Foreign Currency Non-Resident

FDI Foreign Direct Investment

FDI Policy Consolidated Foreign Direct Investment Policy notified by the DIPP under D/o IPP F.
No. 5(1)/2016-FC-1 dated the June 7, 2016, effective from June 7, 2016

FEMA Foreign Exchange Management Act, 1999, read with rules and regulations thereunder

FEMA Regulations

FEMA (Transfer or Issue of Security by a Person Resident Outside India) Regulations,
2000 and amendments thereto

FII(s)

Foreign Institutional Investors as defined under the SEBI FPI Regulations

Financial Year/Fiscal/ Fiscal
Year/FY

Unless stated otherwise, the period of 12 months ending March 31 of that particular
year

FIPB Foreign Investment Promotion Board

FIR First Information Report

FPI(s) Foreign Portfolio Investors as defined under the SEBI FPI Regulations

FSS Act The Food Safety and Standards Act, 2006

FSS Regulations Food Safety and Standards Rules, 2011

FSSAI Food Safety and Standards Authority of India

FVCI Foreign Venture Capital Investors as defined and registered under the SEBI FVCI
Regulations

GDP Gross domestic product

GST Goods and Services Tax

ICAI The Institute of Chartered Accountants of India

ICDS Income Computation and Disclosure Standards

IFRS International Financial Reporting Standards

Income Tax Act/IT Act The Income Tax Act, 1961

Ind AS Indian Accounting Standards

India Republic of India

Indian Accounting Standard Rules

The Companies (Indian Accounting Standards) Rules of 2015

Indian GAAP Generally Accepted Accounting Principles in India
IST Indian Standard Time

IT Information Technology

Legal Metrology Act Legal Metrology Act, 2009

MCA Ministry of Corporate Affairs, Government of India
MCLR Marginal Cost of Funds Based Lending Rate
Mn/mn Million

Mutual Funds

Mutual funds registered with SEBI under the Securities and Exchange Board of India
(Mutual Funds) Regulations, 1996

NAV

Net Asset Value

NCDs

Non convertible debentures

Notified Sections

The sections of the Companies Act, 2013 that have been notified by the Ministry of
Corporate Affairs, Government of India

NR Non-resident
NRE Account Non Resident External Account
NRI A person resident outside India, who is a citizen of India as defined under the Foreign

Exchange Management (Deposit) Regulations, 2000 or an ‘Overseas Citizen of India’




Term

Description

cardholder within the meaning of section 7(A) of the Citizenship Act, 1955

NRO Account Non Resident Ordinary Account
NSDL National Securities Depository Limited
NSE National Stock Exchange of India Limited

OCB/Overseas Corporate Body

A company, partnership, society or other corporate body owned directly or indirectly to
the extent of at least 60% by NRIs including overseas trusts, in which not less than
60% of beneficial interest is irrevocably held by NRIs directly or indirectly and which
was in existence on October 3, 2003 and immediately before such date had taken
benefits under the general permission granted to OCBs under FEMA. OCBs are not
allowed to invest in the Issue

p.a. Per annum

P/E Ratio Price/Earnings Ratio

PAN Permanent Account Number

PAT Profit After Tax

PFA Act Prevention of Food Adulteration Act, 1954

PFA Rules Prevention of Food Adulteration Rules, 1955

RBI Reserve Bank of India

RBI Act Reserve Bank of India Act, 1934

RTGS Real Time Gross Settlement

SCRA Securities Contracts (Regulation) Act, 1956
SCRR Securities Contracts (Regulation) Rules, 1957
SEBI Securities and Exchange Board of India constituted under the SEBI Act, 1992
SEBI Act Securities and Exchange Board of India Act, 1992

SEBI AIF Regulations

Securities and Exchange Board of India (Alternative Investments Funds) Regulations,
2012

SEBI FII Regulations

Securities and Exchange Board of India (Foreign Institutional Investors) Regulations,
1995

SEBI FPI Regulations

Securities and Exchange Board of India (Foreign Portfolio Investors) Regulations,
2014

SEBI FVCI Regulations

Securities and Exchange Board of India (Foreign Venture Capital Investors)
Regulations, 2000

SEBI Listing Regulations

Securities and Exchange Board of India (Listing Obligations and Disclosure
Requirements) Regulations, 2015

SEBI Regulations

Securities and Exchange Board of India (Issue of Capital and Disclosure
Requirements) Regulations, 2009

SEBI VCF Regulations

Securities and Exchange Board of India (Venture Capital Fund) Regulations, 1996

Securities Act

U.S. Securities Act of 1933

Sq. ft./sq.ft.

Square feet

Stamp Act

The Indian Stamp Act, 1899

State Government

The government of a state in India

Stock Exchanges

The BSE and the NSE

STT

Securities Transaction Tax

Takeover Regulations

Securities and Exchange Board of India (Substantial Acquisition of Shares and
Takeovers) Regulations, 2011

TAN

Tax deduction account number

Trade Marks Act

Trade Marks Act, 1999

U.S./USA/United States

United States of America

10




Term Description
US GAAP Generally Accepted Accounting Principles in the United States of America
USD/US$ United States Dollars
VAT Value Added Tax
VCFs Venture Capital Funds as defined in and registered with SEBI under the SEBI VCF
Regulations
WHO World Health Organisation
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PRESENTATION OF FINANCIAL, INDUSTRY AND MARKET DATA

All references to “India” in this Prospectus are to the Republic of India and all references to “USA”, “US” and “United
States” are to the United States of America.

Unless stated otherwise, all references to page numbers in this Prospectus are to the page numbers of this Prospectus.
Financial Data

Unless stated otherwise, financial data included in this Prospectus is derived from the Restated Financial Information,
prepared in accordance with the Companies Act and restated in accordance with SEBI Regulations.

In this Prospectus, any discrepancies in any table between the total and the sum of the amounts listed are due to rounding off.
All figures in decimals have been rounded off to the second decimal place and all percentage figures have been rounded off to
two decimal places and accordingly there may be consequential changes in this Prospectus.

Our Company’s Financial Year commences on April 1 and ends on March 31 of the next year; accordingly, all references to a
particular Financial Year or Fiscal, unless stated otherwise, are to the 12 month period ended on March 31 of that year. The
Restated Standalone Financial Information and Restated Consolidated Financial Information as of and for the nine months
period ended December 31, 2016 and the Financial Years ended March 31, 2016, 2015, 2014, 2013 and 2012 are included in
this Prospectus.

There are significant differences between Indian GAAP, U.S. GAAP and IFRS. The reconciliation of the financial
information to IFRS or U.S. GAAP financial information has not been provided. Our Company has not attempted to explain
those differences or quantify their impact on the financial data included in this Prospectus, and it is urged that you consult
your own advisors regarding such differences and their impact on our financial data. In addition, see “Risk Factors -
Significant differences exist between Indian GAAP and other accounting principles, such as US GAAP and IFRS, which may
be material to investor's assessment of our Company's financial condition” on page 36 to 37. Further, for risks in relation to
Ind AS, see “Risk Factors - Restated Financial Information for the nine months period ended December 31, 2016 and the
preceding five years, on a standalone as well as consolidated basis, included in this Prospectus have been prepared in
accordance with the Companies Act and the SEBI Regulations, which vary in certain respects from other accounting
principles, including Ind AS. These regulations may also vary with ICDS, which may be material to an investor’s assessment
of our results of operations and financial condition.” from page 26. Accordingly, the degree to which the financial
information included in this Prospectus will provide meaningful information is entirely dependent on the reader’s level of
familiarity with Indian accounting practices, Indian GAAP, Ind AS, the Companies Act and the SEBI Regulations. Any
reliance by persons not familiar with Indian accounting practices, Indian GAAP, Ind AS, the Companies Act and the SEBI
Regulations on the financial disclosures presented in this Prospectus should accordingly be limited.

Unless otherwise indicated, any percentage amounts, as set forth in this Prospectus, including in “Risk Factors”, “Our
Business”, “Management’s Discussion and Analysis of Financial Condition and Results of Operations” beginning on pages
15, 127 and 268 respectively, have been calculated on the basis of the Restated Financial Information prepared in accordance
with the Companies Act and restated in accordance with the SEBI Regulations.

Currency and Units of Presentation

All references to:

. “X” or “Rupees” or “Rs.” are to Indian Rupees, the official currency of the Republic of India; and

. “US$” or “USD” are to United States Dollars, the official currency of the United States of America.

Our Company has presented certain numerical information in this Prospectus in “million” units. One million represents
1,000,000 and one billion represents 1,000,000,000.

Exchange Rates

This Prospectus contains conversions of certain other currency amounts into Indian Rupees that have been presented solely to
comply with the SEBI Regulations. These conversions should not be construed as a representation that these currency
amounts could have been, or can be converted into Indian Rupees, at any particular rate or at all.

The following table sets forth, for the periods indicated, information with respect to the exchange rate between the Rupee and
the U.S. Dollar:
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(in ?)

Currency As on December 31, 2016 | Ason March 31, 2016| Ason March 31,2015| As on March 31, 2014

1 USD 67.95* 66.33 62.59 60.10**

Source: www.rbi.org.in
*  Exchange rate as on December 30, 2016, as RBI reference rate is not available for December 31, 2016 being a Saturday.

**  Exchange rate as on March 28, 2014, as RBI reference rate is not available for March 31, 2014, March 30, 2014 and March 29, 2014 being a public
holiday, a Sunday and a Saturday, respectively.

Industry and Market Data

Unless stated otherwise, industry and market data used in this Prospectus has been obtained or derived from the report titled
“Industry Report on Indian Food and General Merchandise Retail Industry” dated August 2016 by Technopak and publicly
available information as well as other industry publications and sources. The Technopak Report has been prepared at the
request of our Company.

Industry publications generally state that information contained in those publications has been obtained from sources believed
to be reliable but their accuracy, timeliness and completeness are not guaranteed and their reliability cannot be assured.
Accordingly, no investment decision should be made on the basis of such information. The industry data used in this
Prospectus has not been independently verified by the Lead Managers or our Company, or any of their affiliates or advisors.
Such data involves risks, uncertainties and numerous assumptions and is subject to change based on various factors, including
those discussed in “Risk Factors - We have not independently verified certain data in this Prospectus” from page 35.
Accordingly, investment decisions should not be based solely on such information.

In accordance with the SEBI Regulations, “Basis for Issue Price” beginning on page 100 includes information relating to our
peer companies. Such information has been derived from publicly available sources, and neither we nor the Lead Managers
have independently verified such information.

The extent to which market and industry data used in this Prospectus is meaningful depends on the reader’s familiarity with
and understanding of methodologies used in compiling such data. There are no standard data gathering methodologies in the
industry in which our business is conducted, and methodologies and assumptions may vary widely among different industry
sources.
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FORWARD-LOOKING STATEMENTS

This Prospectus contains certain “forward-looking statements”. These forward-looking statements generally can be identified

EERNT3 CEINT3 CEIN3

by words or phrases such as “aim”, “anticipate”, “believe”, “expect”, “estimate”, “intend”, “objective”, “plan”, “project”,
“will”, “will continue”, “will pursue” or other words or phrases of similar import. Similarly, statements that describe our
strategies, objectives, plans or goals are also forward-looking statements. All forward-looking statements are subject to risks,
uncertainties and assumptions about us that could cause actual results to differ materially from those contemplated by the

relevant forward-looking statement.

Actual results may differ materially from those suggested by forward-looking statements due to risks or uncertainties
associated with expectations relating to, inter alia, regulatory changes pertaining to the industries in India in which we
operate and our ability to respond to them, our ability to successfully implement our strategy, our growth and expansion,
technological changes, our exposure to market risks, general economic and political conditions in India which have an impact
on its business activities or investments, the monetary and fiscal policies of India, inflation, deflation, unanticipated
turbulence in interest rates, foreign exchange rates, equity prices or other rates or prices, the performance of the financial
markets in India and globally, changes in domestic laws, regulations and taxes and changes in competition in the industries in
which we operate.

Certain important factors that could cause actual results to differ materially from our expectations include, but are not limited
to, the following:

. our inability to offer daily low prices pursuant to our EDLC/EDLP pricing strategy;

. our inability to acquire land or enter into leases at suitable locations for our expansion;

. our inability to maintain optimum levels of inventory at our stores;

o failure to attract, retain, train and optimally utilise our management team and other skilled manpower;

. our inability to promptly identify and respond to changing customer preferences or evolving trends; and
o our inability to negotiate and obtain favourable terms from our suppliers.

For further discussion on factors that could cause actual results to differ from expectations, see “Risk Factors”, “Our
Business” and “Management’s Discussion and Analysis of Financial Condition and Results of Operations” beginning on
pages 15, 127 and 268, respectively. By their nature, certain market risk disclosures are only estimates and could be
materially different from what actually occurs in the future. As a result, actual gains or losses could materially differ from
those that have been estimated.

There can be no assurance to investors that the expectations reflected in these forward-looking statements will prove to be
correct. Given these uncertainties, investors are cautioned not to place undue reliance on such forward-looking statements and
not to regard such statements to be a guarantee of our future performance.

Forward-looking statements reflect current views as of the date of this Prospectus and are not a guarantee of future
performance. These statements are based on the management’s beliefs and assumptions, which in turn are based on currently
available information. Although we believe the assumptions upon which these forward-looking statements are based are
reasonable, any of these assumptions could prove to be inaccurate, and the forward-looking statements based on these
assumptions could be incorrect. Neither our Company, our Directors, the Lead Managers nor any of their respective affiliates
have any obligation to update or otherwise revise any statements reflecting circumstances arising after the date hereof or to
reflect the occurrence of underlying events, even if the underlying assumptions do not come to fruition. In accordance with
the SEBI Regulations, our Company and the Lead Managers will ensure that the investors in India are informed of material
developments until the time of the grant of listing and trading permission by the Stock Exchanges.
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SECTION II: RISK FACTORS

An investment in equity shares involves a high degree of risk. You should carefully consider all the information disclosed in
this Prospectus, including the risks and uncertainties described below, before making an investment decision in our Equity
Shares. If any one or a combination of the following risks actually occurs, our business, prospects, financial condition and
results of operations could suffer and the trading price of our Equity Shares could decline and you may lose all or part of
your investment. The risks described below are not the only ones relevant to us or our Equity Shares or the industry and
regions in which we operate. Additional risks and uncertainties, not presently known to us or that we currently deem
immaterial may arise or may become material in the future and may also impair our business, results of operations and
financial condition.

To obtain a more detailed understanding of our Company, prospective investors should read this section in conjunction with
“Our Business” and “Management’s Discussion and Analysis of Financial Condition and Results of Operations” beginning
on pages 127 and 268, respectively, as well as the other financial and statistical information contained in this Prospectus. In
making an investment decision, prospective investors must rely on their own examination of our Company and the terms of
the Issue. You should consult your tax, financial and legal advisors about the particular consequences to you of an investment
in this Issue.

This Prospectus also contains forward-looking statements that involve risks and uncertainties. Our actual results could differ
materially from those anticipated in these forward-looking statements as a result of certain factors, including the
considerations described below and elsewhere in this Prospectus. For further details, see “Forward-Looking Statements” on
page 14.

Unless specified or quantified in the relevant risks factors below, we are not in a position to quantify the financial or other
implication of any of the risks described in this section. Unless otherwise stated, the financial information of our Company
used in this section has been derived from the Restated Consolidated Financial Information.

INTERNAL RISK FACTORS

1. If we are unable to continue to offer daily low prices pursuant to our EDLC/EDLP pricing strategy, we risk losing
our distinct advantage and a substantial portion of our customers which will adversely affect our business,
financial condition and results of operations. Further, in case of shortages, our suppliers may increase prices of
products beyond our control due to which we may lose our competitive advantage.

One of our key strengths has been our ability to offer our customers value-retailing and daily low prices and
consequently greater daily savings. This has been possible in part due to our strong supplier and vendor relationships
and our pricing strategies. There have been instances, however, when we have faced supply and pricing challenges.
For instance, prices of several pulses significantly increased in several of our markets in Fiscal 2016. While we try to
reduce our margins in such instances, there are commercial limitations to this approach and we may not always be
able to offer our products at price points which represent value for money, a key attraction for a majority of our
target customer base.

Several of our competitors including e-tailers offer promotional prices on select products at a given time period or
around festivals, holidays or weekends. We have not followed this model in the past and do not intend to follow it in
the future. While we have managed to grow our customer base in the past, there can be no assurance that our target
customer base will not develop a preference for the promotion model and be attracted to promotional deals offered
by our competitors.

Moreover, our competitors may have a significant pricing or locational advantage in specific markets owing to
various factors including differing scales of operations and the sizes of their distribution centres. They may also have
diversified their presence in more geographical areas and may therefore be in a better position to consolidate their
market share.

Our ability to maintain and enhance our competitiveness through our EDLC/EDLP pricing strategy will have a direct
effect on our business, financial condition and results of operations. There can be no assurance that similar shortages
and price hikes will not take place in the future. If we are unable to maintain our pricing competitiveness and are not
able to effectively respond to competition from existing retailers and prospective entrants and consequent pricing
pressures, it will adversely affect our business, financial condition and results of operations.

Further, in relation to General Merchandise & Apparel products, we do not have fixed terms of trade with the
majority of our distributors or suppliers. Accordingly, we may not have access to additional discounts and special
schemes offered by such distributors and suppliers, which may make it difficult for us to always follow the
EDLC/EDLP strategy.
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If we are unable to purchase real estate or enter into long-term leasehold arrangements or enter into rental
agreements at locations suitable for new stores, distribution centres or packing centres for our expansion at terms
commercially beneficial to us, it may adversely affect our expansion and growth plans.

As we expand our store network, we will be exposed to various challenges, including those relating to identification
of potential markets and suitable locations for our new stores, obtaining land or leases for such stores, competition,
different cultures and customer preferences, regulatory regimes, business practices and customs.

As a new store location should satisfy various parameters to make an attractive commercial proposition, finalisation
of location and property acquisition for our new stores is an evolving process which may not progress at the same
pace as in the past or at the expected pace. Further, the ownership model requires greater capital for opening of each
store due to which we may not be able to expand at our historical rates. We may be required to obtain loans to
finance such expansion and there can be no assurance that such loans will be available to us on commercially
acceptable terms, or at all.

If we are unable to identify and obtain suitable locations for our expansion on terms commercially beneficial to us, it
may adversely affect our expansion and growth plans.

Our inability to maintain an optimal level of inventory in our stores may impact our operations adversely.

We estimate our sales based on the forecast, demand and requirements for the forthcoming season. In general, the
orders are placed a few months before the actual delivery of products in the stores. An optimal level of inventory is
important to our business as it allows us to respond to customer demand effectively and to maintain a full range of
products at our stores. We currently function on a low inventory level model. We typically maintain inventory levels
that are sufficient for a few days of operation.

Natural disasters such as earthquakes, extreme climatic or weather conditions such as floods or droughts, or natural
conditions such as crop disease, pests or soil erosion, may adversely impact the supply of fresh products and local
transportation. Should our supply of products be disrupted, we may not be able to procure an alternate source of
supply of products in time to meet the demands of our customers, or we may not be able to procure products of equal
quality or on equally competitive terms, or at all. Such disruption to supply would materially and adversely affect
our business, profitability and reputation. In addition, disruptions to the delivery of products to our distribution
centres and stores may occur for reasons such as poor handling, transportation bottlenecks, or labour strikes, which
could lead to delayed or lost deliveries or damaged products and disrupt supply of these products. Further, for some
of our merchandise and apparel, we have limited distribution centres for supply to our stores. If operations at such
distribution centres are affected for any reason, our supply chain for all our stores in respect of such merchandise and
apparel will be adversely affected.

To improve our line capability, we try to stock our inventory in our distribution centres due to limitations of space in
our stores. Ensuring shelf availability of our products requires prompt turnaround time and a high level of
coordination across suppliers, distribution centres or stores and staff.

In addition, even if we are able to arrange for sale of all our stock, we cannot ensure that products are not consumed
by consumers subsequent to the expiry of the shelf life, which may lead to health hazards. While we display the shelf
life in the packing of our products, we may face claims for damages or other litigation in the event our products are
sold and consumed subsequent to expiry of their shelf life. Any or all of these factors could adversely affect our
reputation, and consequently our business, prospects and financial performance.

Although there are checks to avoid under-stocking and over-stocking, our estimates and forecasts are not always
accurate. Due to our EDLC/EDLP pricing strategy, we have very limited flexibility to mark down prices of products
which are nearing their expiry date. If we over-stock inventory, our capital requirements will increase and we will
incur additional financing costs. If we under-stock inventory, our ability to meet customer demand and our operating
results may be adversely affected. Any mismatch between our planning and actual consumer consumption could lead
to potential excess inventory or out-of-stock situations, either of which could have an adverse effect on our business,
financial condition and results of operation.

Our ability to attract customers is dependent on the location of our stores and any adverse development impairing
the success and viability of our stores could adversely affect our business, financial condition and results of
operations.

Our stores are typically located in densely populated residential areas and neighbourhoods keeping in mind
accessibility and potential for future development. Sales are derived, in part, from the volume of footfalls in these
locations. Store locations may become unsuitable due to and our sales volume and customer traffic generally may be
adversely affected by, among other things, changes in primary occupancy in a particular area from residential to
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commercial, competition from nearby retailers and unorganised kirana shops, changing customer demographics,
changing lifestyle choices of customers in a particular market and the popularity of other businesses located near our
stores.

Given that we own the real estate underlying majority of our stores or have otherwise entered into long-term leases,
our success is dependent upon the continued popularity of particular locations. Changes in areas around our store
locations that result in reductions in customer footfalls or otherwise render the locations unsuitable could result in
reduced sales volume, which could materially and adversely affect our business, financial condition and results of
operations.

If we are unable to effectively manage our expanded operations or pursue our growth strategy, our new stores
may not achieve our expected level of profitability which may adversely affect our business prospects, financial
condition and results of operations.

Our business and operations have grown rapidly in recent years. We expanded our retail network from one store in
2002 to 118 stores as of January 31, 2017 and we plan to open more stores in the future. As of January 31, 2017, we
also have 22 distribution centres and six packing centres. As part of our growth strategy, we plan to further enhance
our existing market position in Maharashtra and Gujarat, increase our store network in certain southern states of
India including Andhra Pradesh, Telangana and Karnataka and in northern India.

As we expand our store network, we will be exposed to various challenges, including those relating to identification
of potential markets, different cultures and customer preferences, regulatory regimes and business practices.

We will also be required to obtain certain approvals to carry on business in new locations and there can be no
assurance that we will be successful in obtaining such approvals. Further, we expect our expansion plans to place
significant demands on our managerial, operational and financial resources, and our expanded operations will require
further training and management of our employees and the training and induction of new employees. There can also
be no assurance that our increased distribution centre capacity will be sufficient to meet the increased requirements
of our expanded retail network. In addition, as we enter new markets, we face competition from both organised and
unorganised retailers, who may have an established local presence, and may be more familiar with local customers'
preferences and needs.

Successful operation of our new stores will be successful depending upon a number of factors, including:

. our ability to position our new stores to successfully establish a foothold in new markets and to execute our
business strategy in new markets;

. our ability to successfully integrate the new stores with our existing operations and achieve related
synergies;
. our ability to introduce an optimal mix of merchandise which successfully meets local customer preferences

at attractive prices;

. our ability to negotiate and obtain favourable terms from our suppliers;

. the effectiveness of our marketing campaigns;

) our ability to hire, train and retain skilled personnel;

. the competition that we face from incumbent and new retailers in the region; and

. any government development or construction plans around our planned sites which could have an impact on

the external traffic flow to our stores and the timely implementation of such changes.

While we have not closed any of our stores due to commercial considerations in the past, if any of our new stores do
not break even or achieve our expected level of profitability within our expected timeframe, or at all, our expansion
plans and our results of operations, financial condition and profitability may be materially and adversely affected and
we may decide to close some of our stores. Finally, if we are forced to close any of our stores, we may not be able to
realise our investment cost since our stores are custom-built for our business and due to other factors.

Furthermore, any new construction project can also be subject to schedule overrun or government approval, which
can both lead to additional costs and lost time.

Our total revenue has grown at a Compounded Annual Growth Rate (CAGR) of 35.28% from %¥47,023.25 million in
Fiscal 2014 to 86,061.05 million in Fiscal 2016. Our net profit after tax, as restated, has grown at a CAGR of
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40.55% from %1,613.72 million in Fiscal 2014 to X3,187.59 million in Fiscal 2016. For the nine months period ended
December 31, 2016, our total revenue was 388,032.24 million and our net profit after tax, as restated, was 33,874.70
million. Our historic growth rates or results of operations are not representative or reliable indicators of our future
performance. While we intend to continue to expand our operations in India, we may not be able to sustain historic
growth levels, and may not be able to leverage our experience in our existing markets in order to grow our business
in new markets. An inability to effectively manage our expanded operations or pursue our growth strategy may lead
to operational and financial inefficiencies, which could have a material adverse effect on our business prospects,
financial condition and results of operations.

Our inability to promptly identify and respond to changing customer preferences or evolving trends may decrease
the demand for our products among our customers, which may adversely affect our business.

We offer a wide variety of products within our broad product categories, namely, Foods, Non-Foods (FMCG) and
General Merchandise and Apparel to our customers. The markets for some of our products such as home and
personal care and apparel are characterised by frequent changes, particularly customer preferences, new products and
product variant introductions. We plan our products based on the forecast of customer buying patterns as well as on
forecasted trends and customer preferences in the forthcoming seasons. Any mismatch between our forecasts, our
planning and the actual purchase by customers can impact us adversely, leading to excess inventory or under-
stocking, impacting us adversely.

Customer preferences in the markets we operate in are difficult to predict and changes in those preferences or the
introduction of new products by our competitors could put our products at a competitive disadvantage. While we
primarily retail ‘value for money' products, there is no certainty that such products would be continued to be
preferred by our customers over more expensive substitutes.

In relation to several of our products and apparel, we depend substantially on our ability to carry new products or
those in line with recent trends, to expand our operations and market share. Before we can introduce a new product,
we must successfully execute a number of steps, including successful market research, obtaining registrations for our
private labels and merchandising, customer acceptance of our new products, while scaling our vendor and
infrastructure networks to increase or change the nature of our inventory. We likewise depend on the successful
introduction of new production and manufacturing processes by our vendor partners to create innovative products,
achieve operational efficiencies and adapt to technological advances in, or obsolescence of their technology while
ensuring that such products continue to remain affordable.

Our continued success depends on our ability to anticipate, gauge and react in a timely and cost-effective manner to
changes in customer tastes for our products, as well as to where and how customers shop for those products. We
must continually work to stock and retail new products, maintain and enhance the recognition of our brands, achieve
a favourable mix of products, and refine our approach as to how and where we market and sell our products. While
we try to introduce new products or variants, we recognise that customer tastes cannot be predicted with certainty
and can change rapidly, and that there is no certainty that these will be commercially viable or effective or accepted
by our customers. If we are unable to foresee or respond effectively to the changes in market conditions, there may
be a decline in the demand for our products, thereby reducing our market share, which could adversely affect our
business and results of operations.

We may not be successful in maintaining and enhancing awareness of our brands. Any fall in our brand's
reputation may adversely affect our business, results of operations and prospects.

We believe the “D-Mart” name commands strong brand recognition due to its long presence in the markets in which
we operate. Our success depends on our ability to maintain the brand image of our existing products and effectively
build our brand image for new products and brand extensions. Decrease in product quality due to reasons beyond our
control or allegations of product defects, misbranding, and adulteration or unsafe for consumption even when false
or unfounded, could tarnish the image and may cause customers to choose other products. Further, there can be no
assurance that our established brand name will not be adversely affected in the future by events that are beyond our
control. In the event that (i) we are unable to leverage on the “D-Mart” name for any reason, (ii) our group
companies' actions or incidences adversely affect the “D-Mart” brand name, or (iii) customer complaints or adverse
publicity from any other source damages our brand, our business, financial condition and results of operations may
be adversely affected. For more details, see “Outstanding Litigation and Material Developments™ beginning on page
289.

As the majority of our income is derived from our retail activities, creating and maintaining public awareness of our
brand is crucial to our business and we accordingly invest in various marketing and advertising campaigns. If these
campaigns are poorly executed, or customers lose confidence in our brand for any reason, it could harm our ability to
attract and retain customers. There can be no assurances that we will be able to sustain optimal levels of marketing,
advertising and branding initiatives in the future.
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Maintaining and enhancing our brand and private labels may require us to make substantial investments in areas
such as outlet operations, marketing and employee training, and these investments may not be successful. We intend
to expand into new geographic markets such as certain parts of northern India, and customers in these markets may
not accept our brand. Our brands are also limited to mid-price range and do not cover the lowest or highest price
ranges in a particular product category. Although we constantly evaluate business opportunities, including the
increase of portfolio brands and increasing the geographical reach of existing partner brands by increasing store
count, this is a dynamic process and therefore subject to change on the basis of various parameters and there can be
no assurance that we will be able to do this successfully.

We anticipate that as our business expands into new markets and as our markets become increasingly competitive,
maintaining and enhancing our brand may become increasingly difficult and expensive. Since we have various
brands which span different price points, we may not be able to focus or have the resources to market all our brands.
Additionally, our presence across various price points would require us to expend efforts and make investments on
marketing multiple brands thereby increasing our costs. If we are unable to enhance the visibility of our brands, it
would have an adverse effect on our business, and our financial condition.

We generated a majority of our sales from our stores in Maharashtra and Gujarat and any adverse developments
affecting our operations in these two states could have an adverse impact on our revenue and results of
operations.

For the nine months period ended December 31, 2016 and for Fiscal 2016, our stores in Maharashtra and Gujarat
together contributed 76.92% and 81.40% of our total revenue. Furthermore, as of January 31, 2017, 19 out of our 22
distribution centres are located in Maharashtra and Gujarat.

We may continue to open more stores in Maharashtra and Gujarat. Existing and potential competitors to our
businesses may increase their focus on these two states, which could reduce our market share. For example, our
competitors may intensify their efforts in these states to capture a larger market share by launching aggressive
promotional campaigns.

The concentration of our operations in these two states heightens our exposure to adverse developments related to
competition, as well as economic, political, demographic and other changes, which may adversely affect our
business prospects, financial conditions and results of operations. Any adverse development that affects the
performance of the stores or distribution centres located in these two states could have a material adverse effect on
our business, financial condition and results of operations. Our past store sales may not be comparable to or
indicative of future sales.

Additionally, while opening new stores, we consciously follow a cluster-based approach which leads to
concentration of our business in a relatively small area rather than a widespread presence. More than one store
located close to each other in a cluster may lead to each such store eating into the sales of the other stores in the
cluster leading to falling sales in each of such stores.

If our cluster based approach fails or leads to reduction of individual store sales due to over-crowding in a small
area, it may lead to lower revenues which could have a material adverse effect on our business, financial condition
and results of operations.

Our Company, Subsidiaries, Promoters, Group Companies and Directors are involved in certain legal
proceedings and potential litigations. Any adverse decision in such proceedings may render us/them liable to
liabilities/penalties and may adversely affect our business and results of operations.

Our Company and our Subsidiaries, Promoters, Group Companies and Directors are currently involved in certain
legal proceedings. These legal proceedings are pending at different levels of adjudication before various courts and
tribunals. The summary of outstanding litigation in relation to criminal matters, direct tax matters, indirect tax
matters and actions by regulatory/ statutory authorities against our Company and our Subsidiaries, Promoters, Group
Companies and Directors have been set out below. Further, the summary of the outstanding matters also include
other outstanding matters pending against our Company and our Subsidiaries, Promoters, Group Companies and
Directors which exceed the applicable materiality threshold as determined by our Board.

Litigation against our Company

Nature of the cases No. of cases outstanding Amount involved
(in T million)
Criminal matters 13 -
Direct tax matters 17 125.60
Indirect tax matters 12 82.08
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Nature of the cases

No. of cases outstanding

Amount involved
(in T million)

Action by regulatory/ statutory authorities 27 9.19
Other matters exceeding ¥32.06 million or 5 316.61
other material litigation
Litigation against our Subsidiaries
AFPPL
Nature of the cases No. of cases outstanding Amount involved
(in T million)
Criminal matters 1 -
Direct tax matters 3 0.02
ARTPL
Nature of the cases No. of cases outstanding Amount involved
(in T million)
Direct tax matters 7 0.36
Indirect tax matters 2 6.10
Litigation against our Promoters
Radhakishan S. Damani
Nature of the cases No. of cases outstanding Amount involved
(in T million)
Action by regulatory/ statutory authorities 1 -
Criminal matters 1 -
Gopikishan S. Damani
Nature of the cases No. of cases outstanding Amount involved
(in X million)
Action by regulatory/ statutory authorities 2 -
Kirandevi G. Damani
Nature of the cases No. of cases outstanding Amount involved
(in X million)
Action by regulatory/ statutory authorities 2 -
Bright Star
Nature of the cases No. of cases outstanding Amount involved
(in X million)
Direct tax matters 2 1.03
Action by regulatory/ statutory authorities 2 -
Litigation against our Group Companies
DEFPL
Nature of the cases No. of cases outstanding Amount involved
(in X million)
Action by regulatory/ statutory authorities 2 -
Direct tax matters 3 5.64

Litigation against our Directors

Ignatius Navil Noronha
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Nature of the cases No. of cases outstanding Amount involved
(in X million)

Criminal matters 1 -

Other matters exceeding ¥32.06 million or 1 72

other material litigation

Ramakant Baheti

Nature of the cases No. of cases outstanding Amount involved
(in X million)

Criminal matters 1 -

Ramesh S. Damani

Nature of the cases No. of cases outstanding Amount involved
(in X million)

Criminal matters 1 -

Manjri Chandak

Nature of the cases No. of cases outstanding Amount involved
(in X million)

Criminal matters 1 -

Elvin Machado

Nature of the cases No. of cases outstanding Amount involved
(in T million)

Criminal matters 1 -

For further details, see “Outstanding Litigation and Material Developments” beginning on page 289.

Decisions in any of the aforesaid proceedings adverse to our interests may have a material adverse effect on our
business, future financial performance and results of operations. If the courts or tribunals rule against our Company
or our Promoters, Subsidiaries, Group Companies and Directors, we may face monetary and/or reputational losses
and may have to make provisions in our financial statements, which could increase our expenses and our liabilities.

Our business is manpower intensive and a high proportion of our total staff comprises of employees on contract.
Our business may be adversely affected if we are unable to obtain employees on contract or at commercially
attractive costs.

Our success depends on our ability to attract, hire, train and retain skilled customer and sales personnel. In the retail
industry, the level and quality of sales personnel and customer service are key competitive factors and an inability to
recruit, train and retain suitably qualified and skilled sales personnel could adversely impact our reputation, business
prospects and results of operations.

Our business is manpower intensive and our continued growth depends in part on our ability to recruit and retain
suitable staff. As we expand our network, we will need experienced manpower that has knowledge of the local
market and the retail industry to operate our stores. Typically, the retail industry suffers from high attrition rates
especially at the store level. We have faced increasing competition for management and skilled personnel with
significant knowledge and experience in the retail sector in India. There can be no assurance that attrition rates for
our employees, particularly our sales personnel, will not increase. A significant increase in our employee attrition
rate could also result in decreased operational efficiencies and productivity, loss of market knowledge and customer
relationships, and an increase in recruitment and training costs, thereby materially and adversely affecting our
business, results of operations and financial condition. We cannot assure you that we will be able to find or hire
personnel with the necessary experience or expertise to operate our retail stores in our existing markets or new
markets that we are entering into. In the event that we are unable to hire people with the necessary knowledge or the
necessary expertise, our business may be severely disrupted, financial condition and results of operations may be
adversely affected.

Furthermore, a high proportion of our total staff has typically comprised of employees on contract. As of December
31, 2016, we had only 4,738 full-time employees compared to a significantly higher number of employees on
contract. While we believe that such a high proportion of employees on contract gives us the necessary flexibility
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12.

and helps us run our business in an efficient and cost-effective manner, it also makes us more susceptible to sudden
shortages and lack of skilled personnel while competing for them with our competitors in the market we operate.

Additionally, we have seen an increasing trend in manpower costs in India, which has had a direct impact on our
employee costs and consequently, on our margins. Further, the minimum wage laws in India may be amended
leading to upward revisions in the minimum wages payable in one or more states in which we currently operate or
are planning to expand to. We may need to increase compensation and other benefits in order to attract and retain
key personnel in the future and that may materially affect our costs and profitability. We cannot assure you that as
we continue to grow our business in the future, our employee costs coupled with operating expenses will not
significantly increase.

Inability to manage losses due to fraud, employee negligence, theft or similar incidents may have an adverse
impact on us.

Our business and the industry we operate in are vulnerable to the problem of product shrinkage. Shrinkage at our
stores or our distribution centres may occur through a combination of shoplifting by customer, pilferage by
employee, damage, obsolescence and expiry and error in documents and transactions that go un-noticed. The retail
industry also typically encounters some inventory loss on account of employee theft, shoplifting, vendor fraud, credit
card fraud and general administrative error.

Our business operations also involve a majority of cash transactions. Although we have set up various security
measures, we have in the past experienced such incidents.

An increase in product shrinkage levels at our existing and future stores or our distribution centres may force us to
install additional security and surveillance equipment, which will increase our operational costs and may have an
adverse impact on our profitability. Further, we cannot assure you whether these measures will successfully prevent
product shrinkage. Furthermore, although we have cash management procedures and controls in place, there are
inherent risks in cash management including, theft and robbery, employee fraud and the risks involved in
transferring cash from our stores to banks. Finally, there have been instances of employee dishonesty in the past and
we cannot assure you that we will be able to completely prevent such incidents in the future. For instance, our
Company has filed two separate criminal complaints against our former employees for theft aggregating to 0.26
million. Our Company has also filed criminal complaint against four of our customers on charges of shoplifting. For
further details, see “Outstanding Litigation and Material Developments - Litigation by our Company - Criminal
proceedings” on page 294.

Additionally, in case of losses due to theft, fire, breakage or damage caused by other casualties, there can be no
assurance that we will be able to recover from our insurer the full amount of any such loss in a timely manner, or at
all. In addition, if we file claims under an insurance policy it could lead to increases in the insurance premiums
payable by us or the termination of coverage under the relevant policy.

In relation to the land we acquire for setting up our stores, we face uncertainty of title. Potential legal
proceedings and their outcome in relation to the parcels of land from which we manage and operate our stores,
and other matters related thereto, including the non-registration of the land in the name of our Company, could
affect our Company's business, results of operations and financial condition.

Title guarantees are difficult to obtain in India as title records provide only for presumptive rather than guaranteed
title. The original title to lands may often be fragmented, and land may have multiple owners. Certain lands may
have irregularities of title, such as non-execution or non-registration of conveyance deeds and inadequate stamping
and may be subject to encumbrances and litigation of which we may not be aware. Though we typically try to obtain
title opinions prior to executing a definitive agreement with respect to the project, we cannot assure you that the
persons with whom we enter into agreements have clear title to such lands. Further, the method of documentation of
land records in India has not been fully computerised and is updated manually. This could result in investigations of
property records being time consuming and possibly inaccurate.

While we conduct due diligence and assessment exercises prior to acquiring land or entering into development
agreements with land owners and undertaking a project, we may not be able to assess or identify all risks and
liabilities associated with the land, such as non-conversion or improper conversion for the proposed land use faulty
or disputed title, unregistered encumbrances or adverse possession rights, improperly executed, unregistered or
insufficiently stamped conveyance instruments in the property's chain of title, ownership claims of family members
of prior owners, or other defects that we may not be aware of. As a result, some of our land may not have marketable
title which has been independently verified. As each transfer in a chain of title may be subject to these and other
defects, our title and development rights over land may be subject to various defects of which we may not be aware.
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Additionally, title insurance is not commercially available in India to guarantee title or development rights in respect
of land. The absence of title insurance in India means that title records provide only for presumptive rather than
guaranteed title, and we face a risk of loss of lands we believe we own or have development rights over, which
would have an adverse effect on our business, financial condition and results of operations.

We have had instances in the past where our title to the property of one of our stores in Pune has been challenged by
the legal heirs of Dynanoba Maruti Kate, alleging that the land acquisition officer and the Pune municipal
corporation have illegally taken possession over the property and sold it to us. We are also facing a title dispute for
one of our properties in Gujarat, between the builder and a third party, where we have been inducted as parties and a
similar issue in Ujjain. With respect to a property situated at Chembur, our Company is currently involved in a civil
proceeding challenging the sale of the said property to us, and seeking a share in the consideration paid by our
Company. For further details in relation to our Chembur property, see “Outstanding Litigation and Material
Developments - Litigation involving our Company - Litigation filed against our Company” from page 293.

Legal disputes in respect of land title can take several years and considerable expense to resolve if they become the
subject of court proceedings and their outcome can be uncertain. If we or the sellers of the land are unable to resolve
such disputes with these claimants, we may lose our interest in the land, being our right to own or develop the land,
and we may have to make payments to these claimants as compensation. Further, such litigation could delay the
project and adversely affect our business and financial condition. The failure to obtain good title to a particular plot
of land and the abandoning of the property as a result may adversely affect our business prospects and may require
us to write off expenditures in respect of the development.

If the title, ownership or possession of the land from which we manage and operate our stores (or other matters in
relation thereto, including the permitted use of the land, construction activity carried out and environmental issues) is
disputed and any adverse order is passed against us in relation to such disputes, we may, amongst others, have to
shut down operations at and/or relocate from such location, while being required to bear labour and other costs,
which could lead to loss of customers and affect our Company's business, results of operations and financial
condition.

We may be unable to enforce our rights under some of our agreements with counterparties on account of
insufficient stamping and non-registration or other reasons.

We enter into agreements with third parties, in relation to purchase of land or retail space for our retail stores and
distribution centres. The terms, tenure and the nature of the agreements may vary depending on, amongst other
things, the subject matter of the agreement and the third party involved i.e. government or private. Some of the
agreements executed by us may be inadequately stamped or not registered or may not otherwise be enforceable.
Inadequately stamped documents may be impounded by the appropriate authority. Such inadequately stamped or not
registered documents may not be admissible in evidence in a court of law until the applicable stamp duty, with
penalty, has been paid and registered, which could, therefore, impact our ability to enforce our rights under the
agreements in a timely manner or at all.

Further, we may not have entered into definitive agreement with the counter-parties, for some of our retail stores and
distribution centres. For instance we may have been using a land or retail space for our retail store based on an
agreement to sell or an agreement to lease or an MoU. There can be no assurance that we will be able to enforce our
rights under these arrangements.

We cannot assure you that we would be able to enforce our rights under such agreements or in respect of such
immovable properties, and any inability to do so, could impair our operations and adversely affect our financial
condition, cash flows and results of operation.

We are subject to risks associated with expansion into new geographic regions.

Expansion into new geographic regions, including different states in India, subjects us to various challenges,
including those relating to our lack of familiarity with the culture, legal regulations and economic conditions of these
new regions, language barriers, difficulties in staffing and managing such operations, and the lack of brand
recognition and reputation in such regions. For instance, we intend to set up new stores in certain parts of northern
India. The risks involved in entering new geographic markets and expanding operations, may be higher than
expected, and we may face significant competition in such markets.

By expanding into new geographical regions, we could be subject to additional risks associated with establishing and
conducting operations, including:

. compliance with a wide range of laws, regulations and practices, including uncertainties associated with
changes in laws, regulations and practices and their interpretation;
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. uncertainties with new local business partners;

. ability to understand consumer preferences and local trends in such new regions;
. exposure to expropriation or other government actions; and
o political, economic and social instability.

By expanding into new geographical regions, we may be exposed to significant liability and could lose some or all of
our investment in such regions, as a result of which our business, financial condition and results of operations could
be adversely affected.

We do not have definitive agreements or fixed terms of trade with most of our suppliers. Failure to successfully
leverage our supplier relationships and network or to identify new suppliers could adversely affect us.

One of the prime reasons we are able to offer value retailing to our customers is our strong relationships with our
suppliers. Our growth as a business depends on our ability to attract and retain high quality and cost efficient
suppliers to our network. For additional information regarding our supplier relationships, see “Our Business” from
page 129.

In order to maintain flexibility in procurement options, we do not have any long-term supply arrangements with most
of our suppliers and we procure our products on a purchase order basis. If we are unable to continue to procure
supplies at competitive prices, our business will be adversely affected.

Furthermore, the success of our supplier relationships depends significantly on satisfactory performance by our
suppliers and their fulfilment of their obligations. If any of our suppliers fails for any reason to deliver the products
in a timely manner or at all, it may affect our ability to manage our inventory levels, which in turn, may result in
unavailability of the product thereby adversely affecting our customer shopping experience and our reputation.

While we intend to continue to enter into new supplier relationships as a part of our business strategy, we may not be
able to identify or conclude appropriate or viable arrangements in a timely manner or at all. Further, there can be no
assurance that our relationships with new suppliers in the future will necessarily contribute to a better experience for
our customers or to our profitability. If we fail to successfully leverage our existing and new relationships with
suppliers, our business and financial performance could be adversely affected.

We operate in a competitive market and any increase in competition may adversely affect our business and
financial condition.

Our Company faces competition from existing retailers, both organized and un-organised, and potential entrants to
the retail industry that may adversely affect our competitive position and our profitability. We expect competition
could increase with new entrants coming into retail industry, who may have more flexibility in responding to
changing business and economic conditions, and existing players consolidating their positions. Given the recent
liberalisation of foreign direct investment laws in the multi-brand retail sector in India and 100% FDI in food retail
sector under the approval route, some of our competitors may have access to significantly greater resources,
including the ability to spend more on advertising and marketing and hence the ability to compete more effectively.

We face competition across our business activities from varied peers. In relation to Foods category including
groceries and staples, we face competition from other organized retail supermarket chains including Big Bazaar,
Reliance Retail, Spencers, HyperCity, and Star Bazaar on one hand and unorganised retail kirana shops on the other.
In relation to non-food products and other products, we face competition from organised retail chains such as
Westside and Max. Further, although e-tailing is not currently a major competitor in the product categories and the
markets we operate, we may face increased competition from e-tailing in the future.

Some of our competitors are larger and have greater financial resources or a more experienced management team
than us. Like us, they may also benefit from greater economies of scale and operating efficiencies. Competitors may,
whether through consolidation or growth, present more credible integrated or lower cost solutions than we do, which
may have a negative effect on our sales. Moreover, the foreign investment restrictions in the Indian retail sector have
been progressively liberalised giving our domestic competitors easier access to greater pools of capital and
investment. Further, our competitors may set up stores in the vicinity of our existing stores and may offer their
products at competitive prices, resulting in a decreasing of sales of our projects. We cannot assure you that we can
continue to compete effectively with our competitors. Our failure to compete effectively, including any delay in
responding to changes in the industry and market, together with increased spending on advertising, may affect the
competitiveness of our products, which may result in a decline in our revenues and profitability.

24



17.

18.

19.

Revenue generated from the Foods category including staples constitutes a majority of our sales revenue. Any
sudden fall in the revenues from this category may adversely affect our financial condition and profitability.

Revenue generated from the sale of our Foods product category including staples groceries, fruits and vegetables,
snacks and processed foods, dairy and frozen products, beverages and confectionery constituted 52.80% and 53.06%
of the Revenue from Sales of our Company for the nine months period ended December 31, 2016 and for Fiscal
2016, respectively.

We believe that we have been successful in this category due to our deep knowledge of product assortment, pricing
dynamics and strong supplier relationships. Our success in this category is also, in part, dependent on our ability to
offer value for money using EDLC/EDLP pricing strategy. If our competitors are able to successfully follow our
EDLC/EDLP pricing strategy or due to a change in customer preferences or any other factors, whether within or
beyond our control, our revenue and profitability from this category may decrease and this may result in an adverse
effect on the financial condition of our Company.

The objects of the Issue have not been appraised by any bank or financial institution and we have not entered into
definitive agreements in relation to all of our objects of the Issue. If there are delays or cost overruns in
utilisation of Net Proceeds, our business, financial condition and results of operations may be adversely affected.

We intend to utilize the Net Proceeds of the Issue as set forth in “Objects of the Issue” from page 89 to 97 for setting
up of new stores in several parts of India. We are still in the process of finalising the number of our new stores and
identifying the exact location of our new stores that we plan to fund from the Net Proceeds.

The fund requirement mentioned as a part of the objects of the Issue is based on internal management estimates and
has not been appraised by any bank or financial institution. This is based on current conditions and is subject to
change in light of changes in external circumstances, costs, other financial condition or business strategies.

We are also yet to identify the exact location of our new stores or enter into agreements for purchase or lease of
property for these stores and are yet to obtain necessary approvals that may be required. We have also not placed any
orders for purchase of fit outs and constructions related items for the stores we plan to set-up. We have relied on the
certificates dated September 27, 2016 and February 9, 2017 prepared by Liladhar Parab, Architect & Designers, and
past expenditure in setting up stores for the purposes of estimating utilization of the Net Proceeds in the future. As a
consequence of any increased costs, our actual deployment of funds may be higher than our management estimates
and may cause an additional burden on our finance plans, as a result of which, our business, financial condition,
results of operations and cash flows could be materially and adversely impacted.

Furthermore, we may need to vary the objects of the Issue due to several factors or circumstances including
competitive and dynamic market conditions, variation in cost structures, changes in estimates due to cost overruns or
delays, which may be beyond our control. Pursuant to Section 27 of the Companies Act, 2013, any variation in the
objects of the Issue would require a special resolution of our shareholders, and our Promoters or controlling
shareholders will be required to provide an exit opportunity to our shareholders who do not agree to such variation.
If our shareholders exercise such an exit option, our share price may be adversely affected.

Further, we are yet to obtain consent from our lenders in relation to prepayment of the loans. We cannot assure you
that we will be able to obtain the consent from the lenders in relation to the prepayment of the loans that we intend to
prepay from Net Proceeds in a timely manner or at all. No assurance can be given that at the time of grant of consent
for prepayment of the loan, the lender will not impose any penalty or fee towards such prepayment.

There have been instances in the past of litigation due to perceived deficiency in the products we sell, and we may
face potential liabilities in the future from lawsuits or claims from third parties, should they perceive any
deficiency in our products, which may adversely impact our business and financial condition.

We believe in providing quality products and due care is taken to mitigate the associated risks which may happen
due to factors beyond our control. We may face the risk of legal proceedings and claims being brought against us by
our customers on account of sale of any defective product. Further, we could also face liabilities should our
customers face any loss or damage due to any unforeseen incident such as fire, or any other accident, in our stores,
which could cause financial and other damage to our customers. This may result in lawsuits and /or claims against
our Company, which may materially and adversely affect the results of our operations and may also result in loss of
business and reputation. We have had litigation under both the PFA Act and the FSS Act with respect to some of our
private labels and the other food products that we sell. There have been criminal complaints filed in the respective
magistrate’s courts against us alleging that the samples of Premia Black Pepper, Lotte Chocopie, Jaipuri Mukhwas,
Neo Fresh Namkin Tikha mix,Nutralite Spread, semolina etc., were either substandard or misbranded. For further
details, see “Outstanding Litigation and Material Developments — Litigation against our Company” on page 290 to
291. For further details of material litigation due to perceived deficiency in our products, see “Outstanding Litigation
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and Material Developments — Litigation against our Company — Actions by Regulatory and Statutory Authorities”
from page 291 to 293.

Although we have not been subject to any material product liability claims, we cannot assure you that we will not be
subject to such claims in the future. Further, even if we successfully defend ourselves against a claim, or successfully
claim back compensation from others, we may need to spend a substantial amount of money and time in defending
such a claim and in seeking compensation. In any or a combination of these situations, we could suffer losses, which
would adversely impact our financial condition. For further details, see “Our Business — Insurance” on page 137.

Any claims against us initiated by our customers may have an adverse effect on our reputation, brand image and our
financial condition.

Our Restated Financial Information for the nine months period ended December 31, 2016 and the preceding five
years, on a standalone as well as consolidated basis, included in this Prospectus have been prepared in
accordance with the Companies Act and the SEBI Regulations, which vary in certain respects from other
accounting principles, including Ind AS. These regulations may also vary with ICDS, which may be material to
an investor’s assessment of our results of operations and financial condition.

In accordance with India’s roadmap for “Convergence of its existing standards with IFRS”, referred to as “Ind AS”,
announced by the MCA, through press notes dated January 22, 2010, read with the Companies (Indian Accounting
Standards) Rules, 2015 issued by the MCA on February 16, 2015, effective April 1, 2015, public companies in India
(except banking companies, insurance companies and non-banking financial companies) are required to adopt Ind
AS, effective from (i) accounting period beginning on or after April 1, 2016 (with comparatives for the period
ending March 31, 2016 or thereafter), for companies with net worth of 35,000 million or more; and (ii) accounting
periods beginning on or after April 1, 2017 (with comparatives for the period ending March 31, 2017 or thereafter)
for listed or to-be-listed companies (i.e. whose equity and/or debt securities are listed or are in the process of being
listed on any stock exchange in or outside India) with net worth less than 35,000 million and unlisted companies
with net worth between T 2,500 million and ¥ 5,000 million. These requirements also apply to any Indian domiciled
and incorporated holding company, subsidiary, joint venture or associate companies of such companies.
Accordingly, for statutory reporting purposes under the Companies Act, our annual and interim financial statements
will be required to be reported under Ind AS for accounting periods commencing on or after April 1, 2016.

Pursuant to a SEBI circular dated March 31, 2016, with respect to financial information to be included in any offer
document filed with SEBI on or after April 1, 2016 and until March 31, 2017, our Company has chosen to prepare
its Restated Financial Information, on a standalone as well as on a consolidated basis, for the nine months period
ended December 31, 2016 and the preceding five years, included in this Prospectus by taking Indian GAAP
framework as its underlying base and restated in accordance with Companies Act and the SEBI Regulations. Our
financial statements reported under Ind AS in future accounting periods may not be directly comparable with our
financial statements historically prepared under Indian GAAP, including those disclosed in this Prospectus.
Accordingly, our Restated Financial Information included in this Prospectus may not form an accurate basis to
consider the accounting policies and financial statements adopted by our Company for future periods, which may
differ materially from our Restated Financial Information. We would urge you to consult your own advisors
regarding the differences between Indian GAAP and other accounting policies and the impact of such differences on
our financial data, including the impact of our transition to, and adoption of Ind AS for statutory reporting purposes
under the Companies Act, our annual and interim financial statements, for accounting periods commencing on or
after April 1, 2016.

Additionally, the Ministry of Finance, Gol has issued a notification dated March 31, 2015 notifying ICDS which
creates a new framework for the computation of taxable income. ICDS came into effect from April 1, 2016 and are
applicable Fiscal 2017 onwards. Therefore, ICDS will have a direct impact on computation of taxable income of our
Company and its Indian domiciled and incorporated subsidiaries and associate from Fiscal 2017 onwards. ICDS
differs on several aspects from accounting standards including the Indian GAAP and Ind AS. For instance, where
ICDS-based calculations of taxable income differ from Indian GAAP or Ind AS based concepts, the ICDS-based
calculations can have the effect of requiring taxable income to be recognised earlier, increasing overall levels of
taxation or both.

We may encounter difficulties in the ongoing process of implementing and enhancing our management information
systems under Ind AS reporting and the ICDS. There can be no assurance that the adoption of Ind AS and the ICDS
by our Company and its subsidiaries and associate (to the extent applicable) will not adversely affect its results of
operation or financial condition.

In the past, our Promoter Group has been penalised by SEBI for certain non-compliance with regulatory rules
and bye-laws.
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SEBI has imposed penalties on some members of our Promoter Group in the past. The penalties were imposed for
various reasons which include non-compliance of SEBI circular on advising stock brokers/clearing members to
transfer the securities from their respective CM pool account to the respective beneficiary account of their clients
within 15 days from the pay-out day of the settlement. We cannot assure you that we will not be subject to such
penalties in the future.

Our Promoters own interests in other retail businesses (of a different format) which have competing business
objects and may compete with our Company leading to conflicts of interest.

Our Promoters directly own 50.75% in our Associate Company, Avenue E-Commerce Limited. AECL began
operations in December 2016 in some locations of Mumbai. It is involved in e-tailing of food products and groceries.
We cannot assure you that the operations of our Associate Company will not be in the same markets as which we
currently operate in and its offerings will not compete with us. Furthermore, some of our Promoters and members of
Promoter Group own interests in other retail businesses (of different formats) such as Bombay Swadeshi Stores
Limited.

There can be no assurance that our Promoters will not conduct or engage in competing businesses in the future.
Further, there is no requirement or undertaking for our Promoters or Associate Company or such similar entities to
conduct or direct any opportunities relating to the retail industry only to or through us. As a result, conflicts of
interests may arise in allocating business opportunities amongst our Company and our Associate Company in
circumstances where our respective interests diverge. In cases of conflict, our Promoters may favour our Associate
Company or other companies in which our Promoters have interests in the future.

There can be no assurance that our Promoters or our Group Companies or members of the Promoter Group will not
compete with our existing business or any future business that we may undertake or that their interests will not
conflict with ours.

Further, our Company has entered into leave and license arrangements with 7 Apple Hotels Private Limited,
Promoter Group entity of our Company. For further details, see “Our Promoters and Promoter Group” on page 165.
We may continue to enter into arrangements with entities where our Promoters are interested and there can be no
assurance that our Promoters will not have conflict of interest in such cases.

Our ability to raise foreign capital under the FDI route is constrained by Indian law and we may be subject to
various conditions if we propose to raise foreign capital through the FDI route. Further, we propose to raise
foreign capital in the Issue from certain foreign investors under the FPI route to up to 24 per cent of our paid-up
capital and may raise further foreign capital from such foreign investors. If our shareholders do not increase this
limit to the permissible limit of 49 per cent of our paid-up capital in the future or the Government of India
reduces this premissible limit or imposes restrictive conditions in the future, our ability to raise foreign capital
could be adversely affected and consequently, this may adversely affect our business, prospects and results of
operations.

We are involved in the business of multi brand trading. Under the Consolidated FDI Policy effective from June 7,
2016, foreign direct investment of up to 51 per cent of the paid-up capital is allowed under the Government route
and prescribes certain conditions which are required to be complied with for the purposes of receiving FDI including
inter alia minimum capitalisation of USD 100 million and mandatory investment of 50 per cent of such capitalisation
in 'back-end infrastructure’ within three years and procurement of at least 30% of the value of
manufactured/processed products shall be sourced from Indian micro, small and medium industries which have a
total investment in plant and machinery not exceeding USD 2 million. Further, one of the conditions with respect to
receipt of foreign capital under the FDI route is that the respective State Governments/Union territories to implement
the FDI policy. As of date, out of eight states where our stores are located, only three of the states have allowed FDI
in multi brand trading.

Our Company presently does not propose to raise any foreign capital or in the Issue through the FDI route and
accordingly, our Company does not comply with these conditions. However, in the event that our Company proposes
to raise foreign capital in the future through the FDI route, then we would be required to file an application with the
FIPB and meet certain conditions as prescribed under the Consolidated FDI Policy effective from June 7, 2016. We
cannot assure you that we will be able to comply with any of these conditions in the future or will be able to obtain
approval from FIPB for FDI in our Company and in case we are not able to obtain FDI in the future, it may
adversely affect our growth plans and business prospects.

Further, in accordance with Consolidated FDI Policy effective from June 7, 2016 and Press Note 8 (2015 series)
issued by the Department of Industrial Policy and Promotion, Ministry of Commerce and Industry, Government of
India, we propose to allow participation by non-residents in the Issue to the extent of participation by (i) Flls and
FPIs through the portfolio investment scheme under Schedule 2 and 2A of the FEMA Regulations, as the case may
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be, subject to limit of the individual holding of an FII/FPI below 10% of the post-Issue paid-up capital of our
Company and the aggregate limit for FII/FPI investment to 24% of the post-Issue paid-up capital of our Company;
and (ii) Eligible NRIs only on non-repatriation basis under Schedule 4 of the FEMA Regulations, as the case may be,
subject to limit of the individual holding of an NRI below 5% of the post-Issue paid-up capital of our Company and
the aggregate limit for NRI investment to 10% of the post-Issue paid-up capital of our Company. Further, other non-
residents such as FVCIs, multilateral and bilateral development financial institutions were not permitted to
participate in the Issue. As per the existing policy of the Government of India, OCBs cannot participate in this Issue.
We cannot assure you that the Government of India will continue to allow current level of participation by the
aforesaid investors in the sector in which we operate or that the Government of India will not impose any further
conditions with respect to such investments. Any adverse decision by the Government of India in this regard could
adversely affect our business, prospects, results of operations and trading price of our Equity Shares.

Furthermore, as an Indian company, we are subject to exchange controls that regulate borrowing in foreign
currencies. Such regulatory restrictions could constrain our ability to obtain financings on competitive terms and
refinance existing indebtedness. In addition, we cannot assure you that any required regulatory approvals for
borrowing in foreign currencies will be granted to us without onerous conditions, or at all. Limitations on foreign
debt may have an adverse effect on our business growth, financial condition and results of operations.

We have significant power requirements for continuous running of our operations and business. Any disruption
to our operations on account of interruption in power supply or any irregular or significant hike in power tariffs
may have an adverse effect on our business, results of operations and financial condition.

Our stores and distribution centres have significant electricity requirements and any interruption in power supply to
our stores or distribution centres may disrupt our operations. Our business and financial results may be adversely
affected by any disruption of operations.

We depend on third parties for all of our power requirements. Further, we have limited options in relation to
maintenance of power back-ups such as diesel generator sets and any increase in diesel prices will increase our
operating expenses which may adversely impact our business margins.

Since we have significant power consumption, any unexpected or significant increase in its tariff can increase the
operating cost of our stores and distribution centres. In majority of the markets we operate in, there are limited
number of electricity providers due to which in case of a price hike we may not be able to find a cost-effective
substitute, which may negatively affect our business, financial condition and results of operations.

Our business relies on the performance of our information technology systems and any interruption or failure to
migrate to more advanced systems in the future may have an adverse impact on our business operations and
profitability.

Our Company has Enterprise Resource Planning (ERP) software which integrates and collates data of, inter alia,
purchase, sales, reporting, accounting and inventory, distribution centre management, project system and human
resource management from all the 118 stores, 22 distribution centres and six packing centres as of January 31, 2017.
Our Company utilises its information technology systems to monitor all aspects of its businesses and relies to a
significant extent on such systems for the efficient operation of its business, including, the monitoring of inventory
levels, the allocation of products to our stores and budget planning, supplemental front-end billing software
connected in a batch. Our sales across different stores are reconciled on a daily basis after close of business.

Our Company's information technology systems may not always operate without interruption and may encounter
temporary abnormality or become obsolete, which may affect its ability to maintain connectivity with our stores and
distribution centres. We cannot assure that we will be successful in developing, installing, running and migrating to
new software systems or systems as required for its overall operations. Even if we are successful in this regard,
significant capital expenditures may be required, and it may not be able to benefit from the investment immediately.
All of these may have a material adverse impact on our operations and profitability.

In addition, we cannot guarantee that the level of information security it presently maintains is adequate or that its
systems can withstand intrusions from or prevent improper usage by third parties. Our failure to continue its
operations without interruption due to any of these reasons may adversely affect our business, financial condition
and results of operations.

Our Company requires significant amount of capital for continued growth and we have drawndown the entire
term loan facilities sanctioned to us by our respective lenders. Our inability to secure future loan facilities from
new lenders on favourable terms to meet our capital requirements may have an adverse effect on our results of
operations.
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Our business is capital intensive and requires significant amount of capital for construction of stores and
maintenance of inventory levels. As on January 31, 2017, we have already drawndown the entire term loan facilities
sanctioned to us by our respective lenders.

We intend to continue growing by setting up additional stores. In addition to the requirement of funds as provided in
“Obijects of the Issue” from page 90 to 98, we may need to obtain additional financing in the normal course of
business from time to time as we expand our operations. We may not be successful in obtaining additional funds in
the future from new or existing lenders in a timely manner and/or on favourable terms including rate of interest,
primary security cover, collateral security, terms of repayment, or at all. Moreover, certain of our loan
documentations contain provisions that limit our ability to incur future debt. If we do not have access to additional
capital, we may be required to delay, scale back or abandon some or all of our plans or growth strategies or reduce
capital expenditures and the size of our operations.

Our inability to maintain sufficient cash flow, credit facility and other sources of fund, in a timely manner, or at all,
to meet the requirement of working capital or pay out debts, could adversely affect our financial condition and result
of our operations.

Some of our loan agreements contain restrictive covenants. Inability to effectively service our borrowings, comply
with or obtain waivers of applicable loan covenants, as the case may be, may adversely affect our business, results
of operations and financial conditions.

We are subject to usual and customary restrictive covenants in agreements that we have executed with banks for
short term loan and long term borrowings. The restrictive covenants require us to seek prior intimation or consent
from the lender banks for various activities, including amongst others to, effect any change in the capital structure,
alter the constitutional documents or change the shareholding pattern of our Company or pre-paying outstanding
loans. Moreover, the real estate underlying some of our stores has been offered as collateral for some of our loans.

Further, under some of the credit facilities availed by our Company, the lenders are entitled to revoke the facility, at
any stage, without providing any notice or reasons, demand the repayment of the loan anytime and modify the credit
limit without any reason. Under some of the credit facilities availed by us, our lenders are entitled to terminate the
credit facility in the event of any default committed by us under other loan facilities. In case we default in any of our
outstanding borrowings, we may not be able to declare or issue dividend, without the approval of our lenders. The
banks may change the applicable banking policies or increase the interest rates or levy penal interest for non-
compliances, if any. Inability to effectively service our borrowings, comply with or obtain waivers of applicable loan
covenants, as the case may be, may adversely affect our business, results of operations and financial conditions. For
further details, see “Financial Indebtedness” on page 286.

We are dependent on third parties for the manufacturing and production of all the products we sell. Any failure
of such third parties to adhere to the relevant standards may have a negative effect on our reputation, business
and financial condition.

We are engaged in the retail business and do not manufacture any products we sell. For our products sold under our
private labels, we depend on third party manufacturers including one of our subsidiaries, ARTPL.

We are exposed to the risk of our service providers and vendors failing to adhere to the standards set for them by us
and statutory bodies in respect of quality, quantum of production, safety and distribution which in turn could
adversely affect our net sales and revenues.

In addition, certain of our service providers and vendors are retained on a non-exclusive basis and may engage in
other businesses that may even compete with ours or supply their products to our competitors.

Further, any lost confidence on the part of our customers due to failure of our suppliers to adhere to statutory
standards would adversely affect our financial performance. Any delay or failure on the part of the third party
manufacturers to deliver the products in a timely manner or to meet our quality standards by such third party
manufacturers, or any litigation involving such third parties may cause a material adverse effect on our business,
profitability and reputation.

We depend on third parties for a major portion of our transportation needs. Any disruptions may adversely affect
our operations, business and financial condition.

We do not have an in-house transportation facility and we rely on third party transportation and other logistic
facilities at every stage of our business activity including for procurement of products from our vendors and for
transportation from our distribution centres to various stores. For this purpose, we hire services of transportation
companies. However, we have not entered into any definitive agreements with any third party transport service
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providers and engage them on a needs basis. Additionally, availability of transportation solutions in the markets we
operate in is typically fragmented. We rarely enter into written documentation in relation to the transportation
services we hire which poses various additional risks including our inability to claim insurance. Further, the cost of
our goods carried by such third party transporters is typically much higher than the consideration paid for
transportation, due to which it may be difficult for us to recover compensation for damaged, delayed or lost goods.

Our operations and profitability are dependent upon the availability of transportation and other logistic facilities in a
time and cost efficient manner. Accordingly, our business is vulnerable to increased transportation costs including as
a result of increase in fuel costs, transportation strikes, delays, damage or losses of goods in transit and disruption of
transportation services because of weather related problems, strikes, lock-outs, accidents, inadequacies in road
infrastructure or other events.

Although we have experienced few disruptions in the past, any prolonged disruption or unavailability of such
facilities in a timely manner could result in delays or non-supply or may require us to look for alternative sources
which may be cost inefficient, thereby adversely affecting our operations, profitability, reputation and market
position.

Real or perceived quality or health issues with the products offered at our stores could have a material and
adverse effect on our results of operations.

Any adverse claims, media speculation and other public statements relating to us, our Promoters and their respective
businesses or the retail industry could materially and adversely affect our reputation and our corporate image, or
otherwise affect our ability to conduct our business in the ordinary course, including, without limitation, obtaining
and renewing operational licenses and regulatory approvals and establishing and maintaining our relationships with
customers and suppliers, and to expand our business, including, without limitation, obtaining the necessary financing
for such expansion.

Further, concerns regarding the safety of products offered at our stores or the safety and quality of our supply chain
could cause shoppers to avoid purchasing certain products from us, or to seek alternative sources, even if the basis
for the concern is outside of our control. Adverse publicity about these concerns, whether or not ultimately based on
fact, and whether or not involving products sold at our stores, could discourage customers from buying our products
and have a material and adverse effect on our turnover and results of operations. In addition, we cannot guarantee
that our operational controls and employee training will be effective in preventing food-borne illnesses, food
tampering and other food safety issues that may affect our operations. For instance, an FIR was filed against one of
our store managers alleging sale of a product found to be unsafe for consumption under the relevant provisions of the
Indian Penal Code, 1860 and the PFA Act. For further details, see “Outstanding Litigation and Material
Developments” on page 291.

We cannot assure you that there will not be incidents of contaminated products or ingredients in the future which
may result in product liability claims, product recall and negative publicity and materially and adversely affect our
reputation, business, financial condition and results of operations. For example, negative publicity about other
industry participants relating to improper conduct could indirectly materially and adversely affect our business and
corporate image. Any such claims and allegations may also distract our management from their day to day
management responsibilities and may therefore have a material adverse effect on our business, financial condition
and results of operations.

Our Company depends on the knowledge and experience of one of our Promoters and Key Management
Personnel for our growth. The loss of their services may have a material adverse effect on our business, financial
condition and results of operations.

Our Company depends on the management skills and guidance of one of our Promoters, Radhakishan S. Damani, for
development of business strategies, monitoring its successful implementation and meeting future challenges. Our
Key Management Personnel including Ignatius Navil Noronha (Managing Director) and Ramakant Baheti (CFO and
Executive Director) complement the vision of our Promoters and perform a crucial role in conducting our day-to-day
operations and execution of our strategies. Our Key Management Personnel collectively have several years of
experience in managing our various businesses and are difficult to replace. Competition for senior management in
the industry in which we operate is intense, and we may not be able to recruit and retain suitable replacements in a
timely manner or at all. In the event we are unable to attract and retain managerial personnel or our Key
Management Personnel join our competitors or form competing companies, our ability to conduct efficient business
operations may be impaired. We also do not have any keyman insurance in place. The loss of the services of such
personnel or any of our Promoters and our inability to hire and retain additional qualified personnel may have an
adverse effect on our business, financial condition and results of operations.
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Our Company has applied for registration of certain trademarks in its name. Until such registrations are granted,
we may not be able to prevent unauthorised use of such trademarks by third parties, which may lead to the
dilution of our goodwill.

We have filed applications for registration of 59 trademarks, under the Trademarks Act, 1999 (“Trademarks Act”),
which are currently pending approval from the Registrar of Trademarks and 34 applications which are currently
pending but have been objected or opposed. There can be no assurance that our trademark applications will be
accepted and the trademarks will be registered. Pending the registration of these trademarks we may have a lesser
recourse to initiate legal proceedings to protect our private labels. Further, some of our applications for the
registration of certain trademarks have been opposed by third parties, and we may have to incur significant cost in
relation to these oppositions. In the event we are not able to obtain registrations due to opposition by third parties or
if any injunctive or other adverse order is issued against us in respect of any of our trademarks for which we have
applied for registration, we may not be able to avail the legal protection or prevent unauthorised use of such
trademarks by third parties, which may adversely affect our goodwill and business. For details regarding litigation
involving trademark use by our Company, see “Outstanding Litigation and Material Developments” beginning on
page 289.

For further details on the trademarks, registered or pending registration, see “Our Business” on page 138.
Our Company has in the past entered into related party transactions and may continue to do so in the future.

We have entered into and may in the course of our business continue to enter into transactions specified in the
Restated Financial Information contained in this Prospectus with related parties that include our Promoters and
Directors and Group Companies. For further details in relation to our related party transactions, see “Related Party
Transactions” on page 170. While we believe that all such transactions have been conducted on an arm’s length
basis and in the ordinary course of business, there can be no assurance that we could not have achieved more
favourable terms had such transactions not been entered into with related parties. Furthermore, it is likely that we
may enter into related party transactions in the future. The Companies Act, 2013 has brought into effect significant
changes to the Indian company law framework, including specific compliance requirements such as obtaining prior
approval from audit committee, the board of directors and shareholders for certain related party transactions. There
can be no assurance that such transactions, individually or in the aggregate, will not have a material adverse effect on
our financial condition and results of operations.

We will continue to be controlled by our Promoters after the completion of the Issue.

After the completion of the Issue, our Promoters will hold majority of our outstanding Equity Shares. As a result, our
Promoters will continue to exercise significant control over us, including being able to control the composition of
our Board and determine matters requiring shareholder approval or approval of our Board. Our Promoters may take
or block actions with respect to our business, which may conflict with our interests or the interests of our minority
shareholders. By exercising their control, our Promoters could delay, defer or cause a change of our control or a
change in our capital structure, delay, defer or cause a merger, consolidation, takeover or other business combination
involving us, discourage or encourage a potential acquirer from making a tender offer or otherwise attempting to
obtain control of us. We cannot guarantee that our Promoters and Promoter Group will act in our interest while
exercising their rights.

Our Company has had negative cash flows from investing activities and a consequent net decrease in cash and
cash equivalents in some of the recent years.

As per our Restated Consolidated Financial Information, our cash flows from investing activities were negative in
the recent period and Fiscals as set out below:

(In T million)

Particulars Nine months period Fiscal Fiscal Fiscal Fiscal Fiscal
ended December 31,2016 | 2016 2015 2014 2013 2012

Net cash from / (used 3,780.73| 4,471.39| 2,220.18| 1,981.40| 1,270.93 653.64
in) operating activities
Net cash from / (used (4,971.48) | (6,583.36) | (4,738.83)| (2,701.73) | (2,308.85) | (1,289.15)
in) investing activities
Net cash from / (used 1,332.75| 2,081.81| 2,344.51 652.33| 1,175.36 934.91
in) financing activities
Net increase/ (decrease) 142.00 (30.16) | (174.14) (68.00) 137.44 299.40
in cash and cash
equivalents

31




36.

37.

38.

Such negative cash flows lead to a net decrease in cash and cash equivalents for Fiscals 2014, 2015 and 2016 and
nine months period ended December 31, 2016. Any negative cash flow in future could adversely affect our
operations and financial conditions and the trading price of our Equity Shares. For further details, see “Financial
Information” beginning on page 172.

We have contingent liabilities on our balance sheet, as restated, at December 31, 2016. Further, our Company
may be subject to certain penalty proceedings in respect of ongoing tax litigations and our Company has not
presently provided for such penalties which may be imposed. If any of these actually occur, they may adversely
impact our profitability and may have a material adverse effect on our results of operations and financial
condition.

The following are the contingent liabilities on our balance sheet, as restated, as at December 31, 2016. If any of these
actually occur, they may adversely impact our profitability and may have a material adverse effect on our results of
operations and financial condition:

Particulars December 31, 2016
(X million)
Income Tax Matters 0.62
VAT Matters 31.42
Service Tax Matters 6.91
Other Matters 6.31

The contingent liabilities of our Company arise as our Company is party to certain tax litigations pending before
various tribunals and our Company may also be subject to imposition of penalty by the Income Tax Department in
relation to such litigations. Our Company has not made provision for such penalties as may be imposed in its
contingent liabilities.

Our insurance cover may not be adequate or we may incur uninsured losses or losses in excess of our insurance
coverage.

We could face liabilities or otherwise suffer losses should any unforeseen incident such as fire, flood, and accidents
affect our stores and distribution centres or in the regions/areas where our stores and distribution centres are located.
Although we maintain insurance coverage in relation to property, stock and money and fidelity for our stores, there
are possible losses, which we may not have insured against or covered or wherein the insurance cover in relation to
the same may not be adequate. We may face losses in the absence of insurance and even in cases in which any such
loss may be insured, we may not be able to recover the entire claim from insurance companies. Any damage suffered
by us in excess of such limited coverage amounts, or in respect of uninsured events, not covered by such insurance
policies will have to be borne by us.

While we believe that we have obtained insurance against losses which are most likely to occur in our line of
business, there may be certain losses which may not be covered by our Company, which we have not ascertained as
at date. Further, while there has been no past instance of inadequate insurance coverage for any loss, we cannot
assure that we will continue to accurately ascertain and maintain adequate insurance for losses that may be incurred
in the future. Our Company does not maintain D&O and cybercrime insurance. We also do not maintain key-man
insurance for any of our key personnel and loss of the services of such key personnel may have an adverse effect on
our business, financial condition and results of operations. For more details on the insurance policies availed by us,
see “Our Business - Insurance” on page 137.

We, through our Associate Company, Avenue e-Commerce Limited, plan to venture into e-tailing business. In the
event that there is increased competition from e-tailing generally and particularly from our Associate Company, it
may have a material adverse effect or may have a negative impact on our financial performance. On the other
hand, if we are unsuccessful in this new venture, it may also have an adverse effect on our financial
performance.

The e-tailing business is highly competitive with companies having a wide variety of products at different price
points. Further, many of our competitors have longer operating histories and greater financial resources than us and
have more experience in managing internet based businesses. Further, e-commerce has witnessed intense
competition in India with deep discounts and regular promotions offered by several e-tailers. We may be
unsuccessful in competing against present and future competitors, ranging from large and established companies to
emerging start-ups, both Indian and large, multi-national, e-commerce companies operating in India.

Our services pertaining to the e-tailing division are technology driven and any breakdown in our technical systems
could adversely affect our business. Such breakdown could come as a result of regular maintenance, upgrades,
service failure or cyber-attack. Any failure to circumvent our e-tailing business' vulnerability to cyber-attack could
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lead to breach of security and both our and customer privacy, which could result in us becoming subject to customer
claims and regulatory action, which could also adversely affect our business.

Our markets for products are characterized by rapidly changing customer preferences, and new product
introductions. Our results of operations are dependent on our ability to discern such changes in customer preferences
and providing new products in line with changes customer preferences. In the event that we are unable to identify
prevalent trends and carry products that are well received by our customers, could have a material adverse effect on
our business.

Our Statutory Auditors have included a matter of emphasis in relation to our Company in the Restated Financial
Information.

Our Statutory Auditors have included a matter of emphasis in relation to our Company in the Restated Financial
Information in relation to delay and non-appointment of requisite number of independent directors to our Board
under the Companies Act, 2013 for Fiscal 2016 and for nine months period ended December 31, 2016.

For Fiscal 2016, the Board comprised of only one independent director and in the absence of requisite number of
independent directors on the Board, the constitution of each of the Audit Committee and the Nomination &
Remuneration Committee were not in accordance with Section 177 and Section 178 of the Companies Act, 2013.

The auditors further reported that our Company represented that it has continued its efforts for appointment of one
more independent director by identifying a suitable person having requisite professional qualifications, knowledge
and experience and the Board appointed Chandrashekhar B. Bhave as an independent director on May 17, 2016.

While we filed a compounding application with the RoC dated August 1, 2016 and made the requisite payment with
respect to compounding of the offence of our Directors our Company Secretary and our Company, there can be no
assurance that similar qualification or additional qualifications will not form part of financial statements of our
Company for the future fiscal periods. The existence of such deficiencies could subject us to penalties and additional
liabilities due to which our reputation and financial condition may be adversely affected.

Certain of our Directors and Key Management Personnel hold Equity Shares and employee stock options in our
Company and are therefore interested in our Company’s performance in addition to their remuneration and
reimbursement of expenses.

Certain of our Directors (including our Promoters) and Key Management Personnel are interested in our Company,
in addition to regular remuneration or benefits and reimbursement of expenses, to the extent of their shareholding or
the shareholding of their relatives or to the extent of employee stock options they hold in our Company. There can be
no assurance that our Promoters and our Key Management Personnel will exercise their rights as shareholders to the
benefit and best interest of our Company. For further details, see “Our Management” on page 153 and 161.

Certain of our products are subject to seasonal variations that could result in fluctuations in our results of
operations.

Certain of our products are subject to seasonal variations, including the foods and FMCG businesses, primarily due
to increased consumption patterns of some products or derivatives in the summer and/or monsoon seasons in India.
For example, a major portion of the sales of dry fruits occur between November and January in India; sales of cold
beverages increase in the summer months; and a significant share of fresh fruit bunches are harvested in India
between May and October. As a result, a substantial share of the income we derive from these products is received
during these periods.

Because of these seasonal fluctuations, our sales and results of operations may vary by fiscal quarter, and the sales
and results of operations of any given fiscal quarter may not be relied upon as indicators of the sales or results of
operations of other fiscal quarters or of our future performance.

We operate most of our distribution centres and some of our stores from premises that we do not own but are
taken by us on short-term leases. Our inability to renew the lease agreements or any adverse impact on the title or
ownership rights of our landlords in relation to these premises may impede our operations and may require
additional expenditure to move to a new office or facility.

Except for three distribution centres which we own, the rest of our distribution centres, four out of our six packing
centres and some of our stores are on premises that have been leased by us from third parties. Upon expiration of the
lease agreement for each of our leased premises, we will be required to negotiate the terms and conditions on which
the lease agreement may be renewed.
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Termination of our leases may occur for reasons beyond our control, such as breaches of lease agreements by the
landlords of our premises. If we, our current or future landlords breach the lease agreements, we may have to
relocate to alternative premises or shut down our operations at that site. Relocation of any part of our operations may
cause disruptions to our business and may require significant expenditure, and we cannot assure you that in such a
case, we will be able to find suitable premises on commercially reasonable terms in a timely manner, if at all or we
may have to pay significantly higher rent which may materially and adversely affect our business, financial
condition and results of operations.

In the event that these existing leases are terminated or they are not renewed on commercially acceptable terms, we
may suffer a disruption in our operations. If alternative premises are not available at the same or similar costs, size or
locations, our business, financial condition and results of operations may be adversely affected.

Accidents could result in the slowdown or stoppage of our operations and could also cause damage to life and
property.

We endeavour to meet necessary safety standards in relation to our operations. However, certain accidents or
mishaps may be unavoidable or may occur on account of negligence or human error in complying with the
prescribed safety standards or for other reasons. Such accidents or mishaps may result in, amongst others, an action
of tort being initiated against us.

Therefore, although we take steps to ensure safety, accidents, including human fatalities, may occur and there can be
no assurance that our safety measures and the precautions undertaken will be completely effective or sufficient.
Further, if we fail to maintain adequate insurance cover in relation to the foregoing, a claim filed by us with our
insurer is rejected, a loss occurs, which does not fall under the insurance cover maintained by us, or our claim is
subject to any deductible or delay in settlement, amongst other things, our exposure will increase. Any accident at
our distribution centres could also harm our reputation. Such accidents may have an adverse impact on our business
and reputation.

We are yet to receive certain regulatory approvals in respect of our operations. Failure to obtain or maintain
licenses, registrations, permits and approvals may adversely affect our business and results of operations.

We are governed by various laws and regulations for our business and operations. We are required, and will continue
to be required, to obtain and hold relevant licenses, approvals and permits at the local, state and central government
levels for doing our business.

The approvals, licenses, registrations and permits obtained by us may contain conditions, some of which could be
onerous. Additionally, we will need to apply for renewal of certain approvals, licenses, registrations and permits,
which expire or seek fresh approvals, from time to time, as and when required in the ordinary course of our business.

While we have obtained a significant number of approvals, licenses, registrations and permits from the relevant
authorities, we are yet to receive or apply for several approvals, licenses, registrations and permits. We cannot assure
you that we will apply for and receive these approvals and clearances in time or at all. There can be no assurance that
the relevant authority will issue an approval or renew expired approvals within the applicable time period or at all.
Any delay in receipt or non-receipt of such approvals, licenses, registrations and permits could result in cost and time
overrun or which could adversely affect our related operations. For instance, we are yet to obtain fire safety approval
for some of our stores. Furthermore, under such circumstances, the relevant authorities may initiate penal action
against us, restrain our operations, impose fines/penalties or initiate legal proceedings for our inability to
renew/obtain approvals in a timely manner or at all. For instance, a failure to maintain a valid no-objection certificate
under the Maharashtra Fire Prevention and Life Safety Measures Act, 2006, may attract rigorous imprisonment for a
term not less than six months and upto three years, and fine which shall not be less than 20.02 million and that could
extend to 0.05 million. We are also yet to receive certain pollution related approvals for installation and
maintenance of diesel generator set for two distribution centres and two packing centres at Turbhe.

Our operations are subject to stringent health and safety laws as our products are for human consumption and are
therefore subject to various industry specific regulations. We may incur additional costs and liabilities related to
compliance with these laws and regulations that are an inherent part of our business. We are subject to various
central, state and local food safety, consumer goods, health and safety and other laws and regulations. These relate to
various issues, including food safety, food ingredients, and food packaging requirements, and the investigation.

These laws and regulations governing us are increasingly becoming stringent and may in the future create substantial
compliance or liabilities and costs. While we endeavour to comply with applicable regulatory requirements, it is
possible that such compliance measures may restrict our business and operations, result in increased cost and
onerous compliance measures, and an inability to comply with such regulatory requirements may attract penalty. For
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further details regarding the material approvals, licenses, registrations and permits, which have not been obtained by
our Company or are, pending renewal, see “Government and Other Approvals” from page 300 to 302.

Furthermore, we cannot assure you that the approvals, licenses, registrations and permits issued to us will not be
suspended or revoked in the event of non-compliance or alleged non-compliance with any terms or conditions
thereof, or pursuant to any regulatory action. Any suspension or revocation of any of the approvals, licenses,
registrations and permits that has been or may be issued to us may adversely affect our business and results of
operations.

The Government of India has recently implemented certain currency demonetization measures, which may affect
the Indian economy and our business, results of operations, financial condition and prospects.

On November 8, 2016, the RBI and the Ministry of Finance of the Gol withdrew the legal tender status of ¥500 and
% 1,000 currency notes pursuant to notification dated November 8, 2016. The short-term impact of these
developments has been, among other things, a decrease in liquidity of cash in India. There is uncertainty on the
medium- and long-term impact of this action. The RBI has also established, and continues to refine, a process for
holders of affected banknotes to tender such notes for equivalent value credited into the holders’ bank accounts.

The medium- and long-term effects of demonetization on the Indian economy and our business are uncertain and we
cannot accurately predict its effect on our business, results of operations, financial condition and prospects.

One of our Promoters, Associate and certain Group Companies have unsecured loans that may be recalled by the
lenders at any time.

One of our Promoters, Associate and certain Group Companies have currently availed unsecured loans which may
be called by their lenders at any time. In the event that any lender seeks a repayment of any such loan, one of our
Promoters and Group Companies would need to find alternative sources of financing, which may not be available on
commercially reasonable terms, or at all. If we are unable to procure such financing, we may not have adequate
working capital to undertake new projects or complete our ongoing projects. As a result, any such demand may
materially and adversely affect our business, cash flows, financial condition and results of operations.

If we are unable to establish and maintain an effective system of internal controls and compliances our business
and reputation could be adversely affected.

We manage regulatory compliance by monitoring and evaluating our internal controls, and ensuring that we are in
compliance with all relevant statutory and regulatory requirements. However, there can be no assurance that
deficiencies in our internal controls and compliances will not arise, or that we will be able to implement, and
continue to maintain, adequate measures to rectify or mitigate any such deficiencies in our internal controls, in a
timely manner or at all. For instance, there have been instances of delays and inadvertent omissions in filing of
prescribed forms with the RoC pertaining to creation or modification of charge and secretarial matters such as
change in designation of the directors of our Company and filing of certain resolutions passed by the shareholders of
our Company. As we continue to grow, there can be no assurance that there will be no other instances of such
inadvertent non-compliances with statutory requirements, which may subject us to regulatory action, including
monetary penalties, which may adversely affect our business and reputation.

Avenue E-Commerce Limited, one of our Group Companies, has incurred losses in the preceding financial years,
based on its last audited financial statements available.

Avenue E-Commerce Limited, one of our Group Companies, has incurred losses in the preceding financial year,
based on its last audited financial statements available. For further details of our loss making Group Companies, see
“Our Group Companies” from page 169. We cannot assure you that our Group Companies will not incur losses in
the future.

Our Company has not paid any dividends in the past and we may not be able to pay dividends in the future.

Our Company has not declared dividends for any financial year in the past and our Company may not be able to
declare dividends in the future. The declaration, payment and amount of any future dividends are subject to the
discretion of the Board and will depend upon a number of factors, including our Company's results of operations,
future earnings, capital requirements and surplus, general financial conditions, contractual restrictions, applicable
Indian law restrictions and other factors considered relevant by our Board. For more details, see “Dividend Policy”
on page 171.

We have not independently verified certain data in this Prospectus.
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We have not independently verified data from the “Industry Report on Indian Food and General Merchandise Retail
Industry” of August, 2016 prepared by Technopak contained in this Prospectus and although we believe the sources
mentioned in the report to be reliable, we cannot assure you that they are complete or reliable. Such data may also be
produced on a different basis from comparable information compiled with regards to other countries. Therefore,
discussions of matters relating to India, its economy or the industries in which we operate that is included herein are
subject to the caveat that the statistical and other data upon which such discussions are based have not been verified
by us and may be incomplete, inaccurate or unreliable. Due to incorrect or ineffective data collection methods or
discrepancies between published information and market practice and other problems, the statistics herein may be
inaccurate or may not be comparable to statistics produced elsewhere and should not be unduly relied upon. Further,
we cannot assure you that they are stated or compiled on the same basis or with the same degree of accuracy, as the
case may be, elsewhere.

The preparation requirement and presentation format of financial statements of our Company subsequent to the
listing of its Equity Shares will not be in the same manner and same format as being prepared and presented for
this Prospectus.

Till Fiscal 2016, our audited statutory financial statements under the Companies Act have been prepared in
accordance with Indian GAAP and the applicable provisions of the Companies Act. Further, for accounting periods
commencing on or after April 1, 2016, for statutory reporting purposes under the Companies Act, our annual and
interim financial statements will be required to be reported under Ind AS. The Restated Financial Information
included in this Prospectus is restated in accordance with the applicable provisions of Companies Act and the
relevant SEBI Regulations, as amended from time to time. In order to comply with the requirements applicable to
public companies in India, if and when our Equity Shares get successfully listed on the Stock Exchanges, we will be
required to prepare our annual and interim financial statements in terms of the Companies Act and Ind AS, as
applicable. The preparation requirement and the presentation format prescribed under the SEBI Regulations for
Restated Financial Information differs in certain respects between Indian GAAP and Ind AS. Therefore, the
preparation and presentation of our financial statements post-listing may be not be comparable with, or may be
substantially different from, the manner in which the Restated Financial Information is being disclosed in this
Prospectus.

We invest in unsecured debt instruments, from time to time, which are unsecured or which carry interest rate
lower than the market rate.

We invest in interest/ dividend bearing liquid debt instruments including investments in debt mutual funds and other
financial products, such as principal protected funds, listed debt instruments, rated debentures or deposits with
banks/ other entities from time to time. Our unsecured investments may carry interest rate which could be lower than
the prevailing market. Market interest rates in India fluctuate on a regular basis. Consequently, our investments may
continue to carry interest rate lower than the market rate in the future.

The average cost of acquisition of Equity Shares by our Promoters, is less than the Issue Price.

The average cost of acquisition of Equity Shares by our Promoters Radhakishan S. Damani, Gopikishan S. Damani,
Shrikantadevi R. Damani, Kirandevi G. Damani and Bright Star is ¥ 10.00 and the average cost of acquisition of
Equity Shares by our Promoters Royal Palm Trust, Bottle Palm Trust, Mountain Glory Trust, Gulmohar Trust and
Karnikar Trust is % 3.33. For further details, see “Risk Factors — Prominent Notes” on page 40 and “Capital Structure”
beginning from page 71.

EXTERNAL RISK FACTORS

1.

Significant differences exist between Indian GAAP and other accounting principles, such as US GAAP and
IFRS, which may be material to an investor's assessment of our Company's financial condition.

As stated in the reports of our Company's independent auditors included in this Prospectus, our Restated Financial
Information is prepared and presented in accordance with the Companies Act and restated in accordance with the
SEBI Regulations, consistently applied during the periods stated, except as provided in such reports, and no attempt
has been made to reconcile any of the information given in this Prospectus to any other principles or to base it on any
other standards such as US GAAP or IFRS. For details, see “Presentation of Financial, Industry and Market Data”
on page 12. Each of US GAAP and IFRS differs in significant respects from Indian GAAP. Accordingly, the degree
to which the Restated Financial Information included in this Prospectus will provide meaningful information is
entirely dependent on the reader's level of familiarity with Indian accounting practices. Any reliance by persons not
familiar with Indian accounting practices on the financial disclosures presented in this Prospectus should accordingly
be limited.
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Changing laws, rules and regulations and legal uncertainties, including adverse application of tax laws and
regulations, may adversely affect our business and financial performance.

Our business and financial performance could be adversely affected by changes in law, or interpretations of existing
laws, rules and regulations, or the promulgation of new laws, rules and regulations in India, applicable to us and our
business.

The governmental and regulatory bodies in India and other jurisdictions where we operate may notify new
regulations and/or policies, which may require us to obtain approvals and licenses from the government and other
regulatory bodies, or impose onerous requirements and conditions on our operations, in addition to those which we
are undertaking currently. Any such changes and the related uncertainties with respect to the implementation of new
regulations may have a material adverse effect on our business, financial condition and results of operations.

The application of various Indian and international sales, value-added and other tax laws, rules and regulations to our
services, currently or in the future, may be subject to interpretation by applicable authorities, and if amended/
notified, could result in an increase in our tax payments (prospectively or retrospectively) and/or subject us to
penalties, which could affect our business operations. Further, we have not completed any income tax assessments
for the previous years and we run the risk of the Income Tax Department assessing our tax liability that may be
materially different from the provision that we carry in our books for the past periods. The Government of India has
proposed a comprehensive national goods and services tax, or GST, regime that will combine taxes and levies by the
central and state governments into a unified rate structure. While the Government of India and other state
governments have announced that all committed incentives will be protected following the implementation of the
GST, given the limited availability of information in the public domain concerning the GST, we are unable to
provide any assurance as to this or any other aspect of the tax regime following implementation of the GST. The
implementation of this rationalized tax structure may be affected by any disagreement between certain state
governments, which could create uncertainty. Any such future increases or amendments may affect the overall tax
efficiency of companies operating in India and may result in significant additional taxes becoming payable.

Our business is substantially affected by economic, political and other prevailing conditions in India.
Our Company is incorporated in India, and the majority of our assets and employees are located in India. As a result,
we are highly dependent on prevailing economic conditions in India and our results of operations are significantly

affected by factors influencing the Indian economy. Factors that may adversely affect the Indian economy, and hence
our results of operations, may include:

. the macroeconomic climate, including any increase in Indian interest rates or inflation;

. any exchange rate fluctuations, the imposition of currency controls and restrictions on the right to convert
or repatriate currency or export assets;

. any scarcity of credit or other financing in India, resulting in an adverse impact on economic conditions in
India and scarcity of financing for our expansions;

o prevailing income conditions among Indian customers and Indian corporations;

. epidemic or any other public health in India or in countries in the region or globally, including in India’s
various neighbouring countries;

. volatility in, and actual or perceived trends in trading activity on, India’s principal stock exchanges;
. changes in India’s tax, trade, fiscal or monetary policies;
. political instability, terrorism or military conflict in India or in countries in the region or globally, including

in India’s various neighbouring countries;

. occurrence of natural or man-made disasters;

. prevailing regional or global economic conditions, including in India’s principal export markets;

. other significant regulatory or economic developments in or affecting India or its retail sector;

. international business practices that may conflict with other customs or legal requirements to which we are

subject, including anti-bribery and anti-corruption laws;
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. protectionist and other adverse public policies, including local content requirements, import/export tariffs,
increased regulations or capital investment requirements;

. logistical and communications challenges;

. difficulty in developing any necessary partnerships with local businesses on commercially acceptable terms
and/or a timely basis; and

. being subject to the jurisdiction of foreign courts, including uncertainty of judicial processes and difficulty
enforcing contractual agreements or judgments in foreign legal systems or incurring additional costs to do
So.

Any slowdown or perceived slowdown in the Indian economy, or in specific sectors of the Indian economy, could
adversely impact our business, results of operations and financial condition and the price of the Equity Shares.

We may be affected by competition law in India and any adverse application or interpretation of the Competition
Act could in turn adversely affect our business.

The Competition Act was enacted for the purpose of preventing practices that have or are likely to have an adverse
effect on competition in India and has mandated the CCI to separate such practices. Under the Competition Act, any
arrangement, understanding or action, whether formal or informal, which causes or is likely to cause an appreciable
adverse effect on competition is void and attracts substantial penalties.

Further, any agreement among competitors which, directly or indirectly, involves determination of purchase or sale
prices, limits or controls production, or shares the market by way of geographical area or number of subscribers in
the relevant market is presumed to have an appreciable adverse effect in the relevant market in India and shall be
void. The Competition Act also prohibits abuse of a dominant position by any enterprise. On March 4, 2011, the
Central Government notified and brought into force the combination regulation (merger control) provisions under
the Competition Act with effect from June 1, 2011. These provisions require acquisitions of shares, voting rights,
assets or control or mergers or amalgamations that cross the prescribed asset and turnover based thresholds to be
mandatorily notified to, and pre-approved by, the CCI. Additionally, on May 11, 2011, the CCI issued the
Competition Commission of India (Procedure for Transaction of Business Relating to Combinations) Regulations,
2011, as amended, which sets out the mechanism for implementation of the merger control regime in India.

The Competition Act aims to, among other things, prohibit all agreements and transactions which may have an
appreciable adverse effect in India. Consequently, all agreements entered into by us could be within the purview of
the Competition Act. Further, the CCI has extra-territorial powers and can investigate any agreements, abusive
conduct or combination occurring outside of India if such agreement, conduct or combination has an appreciable
adverse effect in India. However, the impact of the provisions of the Competition Act on the agreements entered into
by us cannot be predicted with certainty at this stage. We are not currently party to any outstanding proceedings, nor
have we received notice in relation to non-compliance with the Competition Act or the agreements entered into by
us. However, if we are affected, directly or indirectly, by the application or interpretation of any provision of the
Competition Act, or any enforcement proceedings initiated by the CCI, or any adverse publicity that may be
generated due to scrutiny or prosecution by the CCI or if any prohibition or substantial penalties are levied under the
Competition Act, it would adversely affect our business, financial condition, results of operations and prospects.

Investors may have difficulty enforcing foreign judgments against us or our management.

We are a limited liability company incorporated under the laws of India. A majority of our directors and executive
officers are residents of India and a majority of our assets and such persons are located in India. As a result, it may
not be possible for investors to effect service of process upon us or such persons outside of India, or to enforce
judgments obtained against such parties outside of India.

Recognition and enforcement of foreign judgments is provided for under Section 13 of the Code of Civil Procedure,
1908 (“CPC”) on a statutory basis. Section 13 of the CPC provides that foreign judgments shall be conclusive
regarding any matter directly adjudicated upon, except: (i) where the judgment has not been pronounced by a court
of competent jurisdiction; (ii) where the judgment has not been given on the merits of the case; (iii) where it appears
on the face of the proceedings that the judgment is founded on an incorrect view of international law or a refusal to
recognise the law of India in cases to which such law is applicable; (iv) where the proceedings in which the
judgment was obtained were opposed to natural justice; (v) where the judgment has been obtained by fraud; and (vi)
where the judgment sustains a claim founded on a breach of any law then in force in India. Under the CPC, a court in
India shall, upon the production of any document purporting to be a certified copy of a foreign judgment, presume
that the judgment was pronounced by a court of competent jurisdiction, unless the contrary appears on record.
However, under the CPC, such presumption may be displaced by proving that the court did not have jurisdiction.
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India is not a party to any international treaty in relation to the recognition or enforcement of foreign judgments.
Section 44A of the CPC provides that where a foreign judgment has been rendered by a superior court, within the
meaning of that Section, in any country or territory outside of India which the Central
Government has by notification declared to be in a reciprocating territory, it may be enforced in India by
proceedings in execution as if the judgment had been rendered by the relevant court in India. However, Section 44A
of the CPC is applicable only to monetary decrees not being of the same nature as amounts payable in respect of
taxes, other charges of a like nature or of a fine or other penalties.

We have been advised by our Indian counsel that the United States and India do not currently have a treaty providing
for reciprocal recognition and enforcement of judgments, other than arbitration awards, in civil and commercial
matters. Therefore, a final judgment for the payment of money rendered by any federal or state court in the United
States on civil liability, whether or not predicated solely upon the federal securities laws of the United States, would
not be enforceable in India. However, the party in whose favour such final judgment is rendered may bring a new
suit in a competent court in India based on a final judgment that has been obtained in the United States. The suit
must be brought in India within three years from the date of the judgment in the same manner as any other suit filed
to enforce a civil liability in India.

It is unlikely that a court in India would award damages on the same basis as a foreign court if an action was brought
in India. Furthermore, it is unlikely that an Indian court would enforce a foreign judgment if that court were of the
view that the amount of damages awarded was excessive or inconsistent with public policy or Indian practice. It is
uncertain as to whether an Indian court would enforce foreign judgments that would contravene or violate Indian
law. However, a party seeking to enforce a foreign judgment in India is required to obtain approval from the RBI
under the FEMA to execute such a judgment or to repatriate any amount recovered.

Rights of shareholders under Indian law may be more limited than under the laws of other jurisdictions.

Our Articles of Association, regulations of our board of directors, Indian laws governing our corporate affairs, the
validity of corporate procedures, directors’ fiduciary duties and liabilities, and shareholders’ rights may differ from
those that would apply to a company in another jurisdiction. Shareholders’ rights under Indian law may not be as
extensive as shareholders’ rights under the laws of other countries or jurisdictions. Investors may have more
difficulty in asserting their rights as a shareholder in our Company than as a shareholder of a company in another
jurisdiction.

Currency exchange rate fluctuations may have a material adverse effect on the value of the Equity Shares,
independent of our results of operations.

The exchange rate between the Rupee and the USD and other foreign currencies has changed considerably in recent
years and may fluctuate substantially in the future. Fluctuations in the exchange rate between the Rupee and other
currencies may affect the value of a non-resident investor’s investment in the Equity Shares.

A non-resident investor may not be able to convert Rupee proceeds into USD or any other currency or the rate at
which any such conversion may occur could fluctuate. In addition, our market valuation could be seriously harmed
by the devaluation of the Rupee, if United States or other non-resident investors analyse our value based on the USD
equivalent of our financial condition and results of operations.

For historical exchange rate fluctuations, see “Presentation of Financial, Industry and Market Data” on page 12.

The Issue Price of our Equity Shares may not be indicative of the market price of our Equity Shares after the
Issue and the market price of our Equity Shares may decline below the Issue Price and you may not be able to sell
your Equity Shares at or above the Issue Price.

The Issue Price of our Equity Shares has been determined on the basis of the Book Building Process. This price is
based on numerous factors. For further information, see “Basis for Issue Price” beginning on page 100 and may not
be indicative of the market price of our Equity Shares after the Issue. The market price of our Equity Shares could be
subject to significant fluctuations after the Issue, and may decline below the Issue Price. We cannot assure you that
you will be able to sell your Equity Shares at or above the Issue Price. Among the factors that could affect our share
price are:

) Quarterly variations in the rate of growth of our financial indicators, such as earnings per share, net income
and revenues;

. Changes in revenue or earnings estimates or publication of research reports by analysts;

. Speculation in the press or investment community;
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10.

. General market conditions; and
. Domestic and international economic, legal and regulatory factors unrelated to our performance.

The market price of our Company's Equity Shares may be adversely affected by additional issues of equity or
equity linked securities by our Company including pursuant to the Employee Stock Option Scheme, 2016 or by
sale of Equity Shares by a significant shareholder.

Our Company may finance its growth plans through additional equity offerings. Any future issuance of equity or
equity-linked securities by our Company may dilute the shareholding of investors in its Equity Shares and could
adversely affect the market price of its Equity Shares. As of the date of this Prospectus, our Company has no future
plans in respect of issuance of equity shares and equity linked shares except to the extent disclosed in the “Capital
Structure” from page 81 to 86.

Our Board and shareholders have approved an employee stock option scheme titled “Avenue Supermarts Limited
Employee Stock Option Scheme, 2016” in compliance with the ESOP Regulations under which grant of options are
yet to be made. For further details, see “Capital Structure - Employee Stock Option Scheme” from page 83 to 86.
Although the pre-Issue shareholding of the shareholders is subject to lock-in as per applicable provisions of the SEBI
Regulations, sale of a large number of Equity Shares by any significant shareholder of our Company after the expiry
of the lock-in periods could adversely affect the market price of the Equity Shares. In addition, any perception by
investors that such issuances or sale might occur could also affect the trading price of the Equity Shares.

You may be subject to Indian taxes arising out of capital gains on the sale of our Equity Shares.

Capital gains arising from the sale of our Equity Shares are generally taxable in India. Any gain realised on the sale
of our Equity Shares on a stock exchange held for more than 12 months will not be subject to capital gains tax in
India if the securities transaction tax has been paid on the transaction. The securities transaction tax will be levied on
and collected by an Indian stock exchange on which our Equity Shares are sold. Any gain realised on the sale of our
Equity Shares held for more than 12 months to an Indian resident, which are sold other than on a recognised stock
exchange and as a result of which no securities transaction tax has been paid, will be subject to capital gains tax in
India. Further, any gain realised on the sale of our Equity Shares held for a period of 12 months or less will be
subject to capital gains tax in India.

Capital gains arising from the sale of equity shares will be exempt from taxation in India in cases where an
exemption is provided under a treaty between India and the country of which the seller is a resident. Generally,
Indian tax treaties do not limit India’s ability to impose tax on capital gains. As a result, residents of other countries
may be liable for tax in India as well as in their own jurisdictions on gains arising from a sale of equity shares.

Prominent Notes
. Our Company has not changed its name in the last three Fiscals.

. Issue of 62,541,806 Equity Shares for cash at price of 299 including a share premium of ¥289 aggregating
to 18,700 million (which remains subject to finalization of Basis of Allotment). The Issue will constitute
10.02% of the post-Issue paid-up Equity Share capital of our Company.

. Our Net Worth (“Net Worth”, for purposes of this paragraph means the aggregate of share capital and
reserves and surplus (including securities premium, share option outstanding account, debenture redemption
reserve and surplus/ (deficit) of our Company), as at December 31, 2016 and March 31, 2016 was
%19,054.21 million and %15,179.51 million respectively, as per our Restated Consolidated Financial
Information, and %18,978.38 million and X15,114.42 million, as per our Restated Standalone Financial
Information.

. The Net Asset Value per Equity Share (“Net Asset Value per Equity Share”, for purposes of this paragraph
means total shareholders' funds of our Company divided by the equity shares issued and outstanding at the
end of year), of our Company was ¥33.93 and 27.03 as at December 31, 2016 and March 31, 2016
respectively, as per our Restated Consolidated Financial Information and the Net Asset Value per Equity
Share was %33.80 and 226.92 as per our Restated Standalone Financial Information.

. The details of average cost of acquisition of Equity Shares acquired by our Promoters is set out below. For
details, see “Capital Structure” from page 73 to 77.

Name of the Promoter Average cost of acquisition of
Equity Shares (in X)
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Name of the Promoter Average cost of acquisition of
Equity Shares (in )
Radhakishan S. Damani 10.00
Gopikishan S. Damani 10.00
Shrikantadevi R. Damani 10.00
Kirandevi G. Damani 10.00
Bright Star 10.00
Royal Palm Trust 3.33
Bottle Palm Trust 3.33
Mountain Glory Trust 3.33
Gulmohar Trust 3.33
Karnikar Trust 3.33

Except as disclosed in “Our Group Companies” and “Financial Statements- Statements of Related Parties
and Related Party Transactions” beginning on pages 168, 198 and 241, none of our Group Companies have
business interests or other interests in our Company.

For details of related party transactions entered into by our Company with the Group Companies, and our
Subsidiaries during the last financial year, the nature of transactions and the cumulative value of
transactions, see “Financial Statements - Statements of Related Parties and Related Party Transactions” on
pages 198 and 241.

There have been no financing arrangements whereby our Promoter Group, directors of our Promoters, our
Directors and their relatives have financed the purchase by any other person of securities of our Company
other than in the normal course of the business of the financing entity during the period of six months
immediately preceding the filing of this Prospectus.

Investors may contact the Lead Managers who have submitted a due diligence certificate with SEBI for any

complaints, information or clarification pertaining to the Issue. For further details regarding grievances in
relation to the Issue, see “General Information” from page 62 to 70.
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SECTION IlI: INTRODUCTION
SUMMARY OF INDUSTRY

Unless noted otherwise, the information in this section has been obtained or derived from the “Industry Report on Indian
Food and General Merchandise Retail Industry” of August 2016, by Technopak (the “Technopak Reports”), as well as other
industry sources and government publications. All information contained in the Technopak Report has been obtained by
Technopak from sources believed by it to be accurate and reliable. Although reasonable care has been taken by Technopak to
ensure that the information in the Technopak Report is true, such information is provided ‘as is’ without any warranty of any
kind, and Technopak in particular, makes no representation or warranty, express or implied, as to the accuracy, timeliness or
completeness of any such information. All information and estimates contained herein must be construed solely as statements
of opinion, and Technopak shall not be liable for any losses incurred by users from any use of this publication or its contents.
None of our Company, the Lead Managers and any other person connected with the Issue has independently verified this
information. Industry sources and publications generally state that the information contained therein has been obtained from
sources believed to be reliable, but their accuracy, completeness and underlying assumptions are not guaranteed and their
reliability cannot be assured. Industry sources and publications are also prepared based on information as of specific dates
and may no longer be current or reflect current trends. Industry sources and publications may also base their information on
estimates, projections, forecasts and assumptions that may prove to be incorrect. Accordingly, investors should not place
undue reliance on, or base their investment decision on this information.

Indian Economy: Macroeconomic Outlook

Economic reforms during early 1990s catapulted Indian economy on a high growth path. The country registered a real GDP
growth of about 9.5% in the period 2006-2008 and averaged 8% from 2006-2011. The Indian economy has a significant
presence on the global economic stage. During FY 2010 to FY 2016, India’s Real GDP grew at a CAGR of 7.3% and at 7.5%
during 2015-2016 making it the fastest growing major economy in the world. India’s GDP was 2.5% of world GDP in 2013
and it is expected to rise to 3.1% and 3.8% of world GDP in 2016 and 2021 respectively. IMF has pegged India’s real GDP
growth between 7.5% -7.7% for FY 16-20. IMF and other agencies have predicted India to be in the top three global
economies by 2050.

Historical GDP Growth (%)
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Source : BBl data, Economic Survey, World Bank, EIU, IMF, Technopak Analysis
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*Real GDP growth projected by leading intl. institufions:

ElU - 7.2%-7.4% (FY 16-20)
Worid Bank - 7.8%-7.9% (FY 16-17)
IMF — 7.5%-7.7% (FY 16-20)

Sustained high Real GDP growth of over 6% since 1991, has led to a fundamental transformation of the Indian economy. The
country was close to the USD 1tn GDP mark at USD 967bn in 2010 and doubled it to USD 1872bn by FY2015. At a
projected nominal GDP growth rate of 13% in the period 2016-2020, India is expected to become a USD 3.5tn economy by
2020. India is a consumption-led economy with private consumption forming around 60% of the GDP. Several factors will
continue to drive the consumption and contribute to the economy including:

. Favorable demographics, dropping dependency ratio, rapidly rising education levels and steady growth of
urbanization

. Growing young & working population
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. Increasing penetration of mobile technology and internet infrastructure

. Increasing aspirations and affordability
. Government’s focus on skill development, job creation, infrastructure, manufacturing and investments
. Financial inclusion initiatives such as UDI led bank accounts and direct transfer of subsidies

Consumption Growth

Total Private Final Consumption Expenditure (US$ bn)

Contribution

1,792 1,498 1,558 |1672 1,710 1,763 1,933 1,847 1,665 69%
u.s. 10,014 (9,847 (10,202 10,689 11,060 11,392 11,8656 12,271 [13,913 68%
Brazil 1,012 1,082 1,330 1,575 |1,510 1,519 1,507 |1,124 |2,350 63%
[taly 1424 1,325 [1,296 (1,400 (1,276 |1,302 (1,312 [1,108 |[1,143 63%
India 424 485 553 651 760 877 1,011 1,125 |2,000 58%
Germany (2,075 (1,963 1,915 |20v8 |1,970 2,074 2,112 |1,813 |2,108 57%
Indonesia | 309 317 424 494 o517 518 509 401 909 56%
France 1615 1,514 (1,486 (1,586 [1,492 1,560 (1,572 1332 1,470 55%
Thailand | 156 149 177 196 209 218 211 MNA 339 55%
Malaysia | 103 99 122 143 156 167 177 160 295 51%
China 1,608 1,809 2079 (2615 |3,019 |3424 3,954 |NA 10,024 36%

Source: World Bank, Technopak Research & Analysis
* 2013 Yaar mentioned is FY; The projections have bean armived at by considaring the growth trends for the past five years. Projected valuas for 2014-20

hawve been provided in annexure 1.7.1.

Globally India is seen as one of the key consumer markets from where future growth is likely to emerge. It is estimated that
India’s consumption expenditure will increase to USD 2,000bn by 2020 and will surpass the consumption expenditure of
developed economies like Italy, France and United Kingdom. By 2030, India is expected to rank among the top 5 economies
in terms of consumption.

India’s PFCE (Private Final Consumption Expenditure) as a Share of GDP
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Source : RBI data, Economic Survaey, World Bank, ETIU, IMF, Technopak Analysis

1 US$ =INR 67

® Increase in the shars of GOP due to the new methodology of calculating GDP and change in bass
AGCFC includes land improvements {fence, drain, efc.) , investments on plants & machinery,
Infrastructure such as roads, railways, schools, hospitals, residential and commercial buildings, efc.

Household Consumption at USD 1,262bn currently accounts for approximately 60% of the Indian GDP. This is much higher
than the share of household consumption in China (around 37%) and comparable to that of the UK and US, approximately
65% and 68%, respectively. The decadal annual growth rate of 1995-2005 was around 11% and grew to approximately 15%
for 2005-2015. Although household consumption has been growing at a healthy rate, factors such as inflation reduce
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purchasing power, limiting household spending. The Gross Fixed Capital Formation (GFCF) has grown from contributing
22% of GDP in 1990-1991 to 28-30% of GDP currently. Going forward, projects such as “Make in India” are expected to
bring in higher infrastructure investments, boost the manufacturing sector and enhance exports. All of these would result in a
lowering share of household spending in the country’s GDP. Thus going forward, India is expected to continue the trend with
private consumption reaching 58% by 2020 at USD 2tn in absolute terms and will surpass that of developed economies like
Italy, France and United Kingdom.

Share of Merchandise and Services in Household Expenditure

With sustained economic growth (as reflected in the GDP growth), Indian consumers move up the prosperity ladder. This
movement gets reflected in the increased consumption expenditure and the split of this expenditure between need based and
discretionary. The share of expenditure on discretionary purchase increases, while the share of expenditure on basic
necessities such as food gradually reduces. This shift in spending patterns has resulted in micro-trends within the overall
consumption basket in India. The share of merchandise has fallen to approximately 49% in 2016 (from 66% in 1991), driven
by a corresponding increase in services expenditure. Telecom and the Internet, which made rapid strides in the past decade,
coupled with an increasing awareness among consumers, urbanization and rising aspirational needs have fueled this shift:

. For instance between 2004-2005 and 2011-2012, the rural sector showed an increase of 75% in per capita LPG
consumption; 57% in per capita electricity consumption.

. During the same period fuel consumption in urban India rose more than 4 times. Similar increases were witnessed in
the telecom sector, rent, cable TV subscription, etc. — all leading to an increase in the overall share of services. Other
services such as eating out, grooming, entertainment, healthcare, education etc. have also found an increased share of
consumer spending.

It is expected that this shift will continue, although more gradually, as services penetration saturates. Merchandize
expenditure will constitute 48% of total consumption by 2020, from 49% currently, though it will grow in absolute terms.

Split of Merchandise and Services in HH expenditure

1991 1995 2000 2005 2010 2011 2012 2013 2014 2015 2016  2020(P)

W Merchandise (% of HH Consumption) [l Service (% of HH Consumption)

Source : RBI dafa, MOSPI, Economic Survey, Technopak Analysis

Demographic Profile
Increasing Urbanization

Urbanization in India began to accelerate after independence. The growth of industries contributed to the growth of cities
leading to a migration of people towards industrial areas in search of employment opportunities. This resulted in the growth
of towns and cities. Other factors such as better standard of living, education opportunities etc. are the other drivers of this
change. The official figures of urbanization currently stand at approximately 32% however in reality it is believed this
number is much higher because of the way urban centers are defined to include many rural and semi - rural pockets that have
become urban centers.
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Urban Rural Spiit of Indian Population - 2011 Urban as a Share of Total Population (%)
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Source: The census of India 2011, Technopak Analysis
Young Demographics and Reducing Dependency Ratio
India is a young country and will continue to remain young. The young India will continue to drive India’s growth story:

. Approximately 65% of the population is below 35 years of age and approximately 78% of the population is below 45
years of age;

. The median age in India was 27 years in 2011, which is expected to become 29 years in 2025. Compared to other top
10 economies (including China), India has the lowest median age and this trend will be even more pronounced in
next 2 decades as most other populations age. The dependency ratio has continuously decreased from 80% in 1970
to around 50% in 2014

This young generation is more aspirational, well-connected & networked, tech-savvy, mobile and has high spending power.

This young population with rising incomes will have a significant impact on retailing and consumption of many categories
and products as this class will be consuming a greater number of lifestyle categories than their parents.
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SUMMARY OF OUR BUSINESS

LT

This section should be read in conjunction with the sections“Risk Factors”, “Management’s Discussion and Analysis of
Financial Condition and Results of Operations” and ‘“Financial Statements” beginning on pages 15, 268 and 172,
respectively. Our Restated Financial Information for the nine months period ended December 31, 2016 and Fiscals 2014,
2015 and 2016 included in this Prospectus is prepared in accordance with the Companies Act and restated in accordance
with the SEBI Regulations. Further, with effect from April 1, 2016, we are required to prepare our financial statements in
accordance with Ind AS. References to "restated” below are to our Restated Consolidated Financial Information for the nine
months period ended December 31, 2016 or Fiscals 2014, 2015 or 2016. All figures in this section are on a consolidated
basis, unless specified otherwise.

Overview

We are an emerging national supermarket chain, with a focus on value-retailing. According to Technopak, in Fiscal 2016 our
Company was one of the largest and the most profitable F&G retailer in India. We offer a wide range of products with a focus
on the Foods, Non-Foods (FMCG) and General Merchandise & Apparel product categories.

We opened our first store in Mumbai, Maharashtra in 2002. As of January 31, 2017, we had 118 stores with Retail Business
Area of 3.59 million sq.ft, located across 45 cities in Maharashtra (59), Gujarat (27), Telangana (13), Karnataka (7), Andhra
Pradesh (4), Madhya Pradesh (3), Chhattisgarh (1), NCR (1), Daman (1) and Rajasthan (2). At the end of the nine months
period ended December 31, 2016 and Fiscals 2016, 2015 and 2014, we had 117, 110, 89 and 75 stores with Retail Business
Area of 3.57 million sq. ft., 3.33 million sq. ft., 2.66 million sqg. ft. and 2.14 million sq. ft., respectively. We plan to deepen
our store network in southern and western India and gradually expand our network in other parts of India pursuant to our
cluster-focused expansion strategy.

For Fiscal 2016, Maharashtra contributed a majority of our Revenue from Sales (62.57%) followed by Gujarat (18.83%),
Telangana (10.15%), Karnataka (6.14%) Andhra Pradesh (1.03%), Madhya Pradesh (0.85%) and Chhattisgarh (0.43%). For
nine months period ended December 31, 2016, Maharashtra contributed a majority of our Revenue from Sales (58.84%)
followed by Gujarat (18.08%), Telangana (11.45%), Karnataka (7.01%) Andhra Pradesh (2.52%), Madhya Pradesh (1.35%),
Chhattisgarh (0.50%), NCR (0.12%), Daman (0.09%) and Rajasthan (0.05%).

We operate and manage all our stores. We operate predominantly on an ownership model (including long-term lease
arrangements, where lease period is more than 30 years and the building is owned by us) rather than on a rental model. We
open new stores using a cluster approach on the basis of adjacencies and focusing on an efficient supply chain, targeting
densely-populated residential areas with a majority of lower-middle, middle and aspiring upper-middle class consumers.

We operate distribution centres and packing centres which form the backbone of our supply chain to support our retail store
network. As of January 31, 2017, we had 22 distribution centres and six packing centres in Maharashtra, Gujarat, Telangana
and Karnataka.

Our business approach is to retail quality goods at competitive prices. The majority of products stocked by us are everyday
products forming part of basic rather than discretionary spending. We endeavor to minimise our operating costs in several
ways such as owning underlying real estate or entering into long-term lease arrangements for a majority of our stores in order
to minimise rental costs, procuring goods directly from vendors and manufacturers, employing an efficient logistics and
distribution system and maintaining a strong focus on product assortment to minimise inventory build-up, supported by
efficient store operations.

Our store offerings provide our customers with a distinctive shopping experience, comprising of a wide range of everyday
value retail products sold in a modern ambience and with the feel of a large retail mall. We believe our endeavor to facilitate
one-stop-shop convenience for our customers’ everyday shopping needs, along with our competitive pricing due to our local
market knowledge, careful product assortment and supply chain efficiencies, has helped us achieve growth and success.

We classify our products under the following categories:

. Foods: This category includes staples, groceries, fruits & vegetables, snacks & processed foods, dairy & frozen
products, beverages and confectionery. In the nine months ended December 31, 2016 and Fiscals 2016, 2015 and
2014, this category constituted 52.80%, 53.06%, 52.84% and 53.28% respectively of our Revenue from Sales.

. Non-Foods (FMCG): This category includes home care products, personal care and toileteries and other over the
counter products. In the nine months ended December 31, 2016 and Fiscals 2016, 2015 and 2014, this category
constituted 19.57%, 20.58%, 21.22% and 21.49%, respectively of our Revenue from Sales.
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. General Merchandise & Apparel: This category includes bed & bath products, home appliances, furniture, crockery,
utensils, plastic goods, garments and footwear. In the nine months ended December 31, 2016 and Fiscals 2016, 2015
and 2014, this category constituted 27.63%, 26.36%, 25.94% and 25.23%, respectively of our Revenue from Sales.

Our stores are supported by IT and operational management systems specific to our business needs. These systems streamline
many of our functions including procurement, sales, supply chain and inventory control processes and daily produce updated
information to support our business. As a result, we are able to procure our merchandise from our distribution centres or
directly from our suppliers and manage our inventory levels efficiently to better respond to our customers’ changing
preferences and needs.

We have witnessed steady growth in our total number of bill cuts. Our total number of bill cuts, on a standalone basis, was
80.12 million, 84.68 million, 67.17 million and 53.40 million, respectively for the nine months period ended December 31,
2016 and for Fiscals 2016, 2015 and 2014. During the same period, our average Revenue from Sales per store was 3749.32
million, ¥778.68 million, ¥721.87 million and X623.41 million and our Revenue from Sales per Retail Business Area sg. ft.
was 325,161, 328,136, 326,388 and 323,419, respectively. We have registered LFL growth of 21.49%, 22.43% and 26.06%
for Fiscals 2016, 2015 and 2014, respectively. Like for Like (LFL) growth is a measure of growth in sales, adjusted for new
or divested business. LFL growth means the growth in revenue from sales of same stores which have been operational for
atleast 24 months at the end of a Fiscal.

Our total revenue grew at a Compounded Annual Growth Rate (CAGR) of 35.28% from ¥47,023.25 million in Fiscal 2014 to
%86,061.05 million in Fiscal 2016. For the nine months period ended December 31, 2016, our total revenue was 388,032.24
million. Our net profit after tax, as restated, grew at a CAGR of 40.55% from %1,613.72 million in Fiscal 2014 to %3,187.59
million in Fiscal 2016. For the nine months period ended December 31, 2016, our net profit after tax, as restated was
%3,874.70 million.

Key Strengths
We believe the following are our key strengths:
Value retailing to a well defined target consumer base

Our business model is based on the concept of offering value retailing to our customers using the EDLC/EDLP strategy. The
EDLC/EDLP strategy is based on offering low prices on an everyday basis by achieving low procurement and operations cost
rather than as special promotion limited to certain products or to a particular day, week or any other specific period in the
year.

Our customer acquisition and retention strategy is targeted at lower-middle, middle and aspiring upper-middle income
consumers. We believe that getting value for money is the most compelling factor in daily shopping decision-making for
these income groups. The majority of the products stocked by us are essential products forming part of basic rather than
discretionary spending, due to which we believe that our business is not materially affected by seasonality or temporarily
depressed macro-economic conditions.

The EDLC/EDLP strategy requires us to minimise our costs of procurement, supply and operation to achieve low prices for
our customers on a daily basis. We focus on providing such low prices across our product categories and product sub-
categories within these categories everyday rather than on a particular day of the week or any specific period of the year.

We typically follow our pricing strategy for all our products, relying on our strong supplier network, efficient supply chain
management for procurement and careful product assortment. We believe that these measures help us in being recognised as a
one-stop retail store chain for daily needs at value for money prices.

Steady footprint expansion using a distinct store acquisition strategy and ownership model

Our business has grown rapidly in recent years, primarily through expansion of our store network from one store in 2002 to
118 stores as of January 31, 2017 across nine states and one union territory in India, concentrated in western and southern
India. Key highlights of our expansion in the last five Fiscals and the nine months period ended December 31, 2016 are set
out below:

Parameter Fiscal Fiscal Fiscal Fiscal Fiscal Nine months period
2012 2013 2014 2015 2016 ended December 31,
2016
New stores opened in Fiscal/period 10 7 13 14 21 7
Cumulative number of stores 55 62 75 89 110 117
Retail Business Area at Fiscal/period 1.55 1.76 2.14 2.66 3.33 3.57
end (in million sq. ft.)
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Parameter Fiscal Fiscal Fiscal Fiscal Fiscal Nine months period
2012 2013 2014 2015 2016 ended December 31,
2016
Revenue from Sales per Retail 15,324 20,116 23,419 26,388 28,136 25,161*
Business Area sq. ft. (in 3)**

*  Revenue from Sales calculated on the basis of 275 days for nine months ended December 31, 2016 (on standalone basis) divided by Retail Business
Area at the end of the December 31, 2016.

**  Annualised Revenue from Sales calculated on the basis of 365 days in a year (on standalone basis) divided by Retail Business Area at the end of the

Fiscal.

We have expanded our footprint using a cluster-based approach. We have strengthened our existing presence in certain
regions by opening new stores within a radius of a few kilometers of our existing stores and distribution centres. This has
ensured the creation of a cluster of stores within a region in which we believe, we have developed a better understanding of
local needs and preferences and enabled us to tailor our offering. Such clusters have also led to increased penetration and
presence in under-served markets, higher cost efficiency due to economies of scale achieved in our supply chain and
inventory management, and greater and concentrated brand visibility due to focused implementation of marketing and
advertising initiatives.

The state-wise break-down of the number of our stores is as follows:

State Fiscal 2012 | Fiscal 2013 | Fiscal 2014 | Fiscal 2015 | Fiscal 2016 | Nine months period ended
December 31, 2016
Maharashtra 34 40 46 50 58 59
Gujarat 14 14 17 22 26 27
Telangana* 4 5 7 9 13 13
Karnataka 3 3 5 5 6 7
Andhra Pradesh - - - 1 3 4
Madhya Pradesh - - - 1 3 3
Chhattisgarh - - - 1 1 1
NCR - - - - - 1
Daman - - - - - 1
Rajasthan - - - - - 1
Total 55 62 75 89 110 117

*  Telangana was part of Andhra Pradesh till June 1, 2014.

While expanding our network, we have carefully chosen the location of our stores within our clusters of stores and
distribution centres. In the process of opening new stores, we take various factors into account, including population density,
customer traffic and vehicular traffic, customer accessibility, potential growth of the local population and economy, area
development potential and future development trends, estimated spending power of the population and local economy and
payback period, estimated on the basis of expected sales potential, strategic benefits, proximity and performance of
competitors and store site characteristics. We have largely kept the layout and design of our stores consistent and predictable
to make shopping with us easier.

We have posted consistent growth in our ROE despite owning the real estate underlying several of our stores. We believe that
owning the real estate on which our stores are built or entering into long-term lease arrangements has helped us control our
fixed costs per store. Other than the rental savings, which is partially offset by higher capital and capital servicing costs, we
believe that ownership (including long-term leases) of our stores provides us with significant long-term competitive
advantage.

Deep knowledge and understanding of optimal product assortment and strong supplier network enabling procurement at
predicable and competitive pricing, leading to an overall efficient cycle

We sell a wide range of goods and merchandise across our product categories. We focus on using our deep knowledge of the
clusters and regions in which we operate to customise our product assortment in each store keeping in mind local demands
and preferences.We also continuously focus on enhancing the goods and merchandise we carry.

Our procurement team conducts detailed research on an ongoing basis to locate the best product sources, in relation to both
quality and price. We have an extensive network of suppliers and we endeavour to source our products from regions where
they are widely available or manufactured to minimise our procurement costs. We operate a standardised procurement system
and procure most of our products on a purchase-order basis ensuring procurement flexibility at competitive prices.
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We have a wide network of vendors and suppliers across the country. Our sustained efforts to improve our strong supplier
network have led to an efficient supply and sale cycle. Further, we endeavour to pay our suppliers on time and are often able
to procure discounts for such prompt payment.

High operating efficiency and lean cost structures through stringent inventory management using IT systems

We have benefitted from our in-depth understanding of local needs and our ability to respond quickly to changing consumer
preferences. This has been achieved in part due to our advanced IT systems. We use our IT systems for procurement, sales
and inventory management which enables us to identify and quickly react to changes in customer preferences by adjusting
our products available, brands carried, stock levels and pricing in each of our stores and effectively monitor and manage the
performance of each of our stores.

Our IT systems are built with a wide range of data management tools specific to our business needs and support key aspects
of our business, including procurement, sales and inventory control on a daily basis. Our IT systems also support our cash
management, in-store systems, logistics systems, human resources and other administrative functions. Our IT systems run on
ERP applications and are robust and scalable.

Together with our supply chain management systems and our internal controls to minimise product shortage and the
occurrence of out-of-stock situations and pilferage, we are able to operate efficiently and productively with minimal
disruptions to our day to day operations. Our Inventory Turnover Ratio (computed by dividing revenue from operations by
average inventory, which is an average of opening inventory and closing inventory) was 11.56 (not annualised), 14.18, 14.03
and 14.32, respectively in the nine months period ended December 31, 2016 and in Fiscals 2016, 2015 and 2014, respectively.

Strong promoter background and an experienced and entrepreneurial management team with a proven track record and a
high degree of employee ownership

Our business is consumer-driven. Our strong promoter background and an experienced senior management team have helped
us to offer high standards of customer service and a pleasant shopping experience at our stores. One of our Promoters,
Radhakishan S. Damani, brings to our Company his vision and leadership which we believe has been instrumental in our
success. Our experienced management team and motivated and well-trained employees have enabled us to successfully
establish a customer-oriented corporate culture, providing a foundation to maintain and enhance our long-term
competitiveness.

Our Board and senior management have a proven track record and an in-depth understanding of the retail business in India
and local consumer preferences. Key members of our senior management team including Ignatius Navil Noronha, our
Managing Director (who has over 20 years of experience in the consumer goods industry) and Ramakant Baheti, our Chief
Financial Officer and an Executive Director on our Board (who has over 19 years of experience in the finance function) are
dedicated to the sustainable growth of our business and have been with us for several years. We believe that our stable, senior
management team has helped us successfully implement our development and operating strategies and provide quality service
to our customers over the years.

We also believe that our employees have been an important factor in our success as the quality and efficiency of the services
we provide are dependent on them. We have followed transparent management policies and have implemented employee
stock option schemes over the years. Many of our present and past employees hold Equity Shares in our Company.We believe
in continuous development and have invested in our employees through regular training programmes to improve skills and
service standards, enhance loyalty, reduce attrition rates and increase productivity.

Strong track record of growth and profitability

According to Technopak, in Fiscal 2016, our Company was the largest and the most profitable F&G retailer in India. Our
total store count has grown from 75 in Fiscal 2014 to 110 in Fiscal 2016.

As we have expanded our store network from one store in 2002 to 118 stores as of January 31, 2017, we have grown steadily
in the recent years. Our total bill cuts, on a standalone basis, increased from 31.84 million in Fiscal 2012 to 43.07 million in
Fiscal 2013, 53.40 million in Fiscal 2014, 67.17 million in Fiscal 2015, 84.68 million in Fiscal 2016 and 80.12 million in the
nine months period ended December 31, 2016, respectively.

We have registered LFL growth of 20.28%, 31.63%, 26.06%, 22.43% and 21.49% for Fiscals 2012, 2013, 2014, 2015 and
2016, respectively.

We have generated strong cash flows from operations for the last five Fiscals and the nine months period ended December 31,
2016. This has enabled us to further invest in our business. Our liquidity position enables us to consistently pay our suppliers
on or before the due date, allowing us to benefit from supplier discounts.
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We have a strong track record of revenue growth and profitability. Our total revenue has grown at a CAGR of 40.28% from
322,224.09 million in Fiscal 2012 to %86,061.05 million in Fiscal 2016. For the nine months ended December 31, 2016, our
total revenue was X88,032.24 million. Our net profit after tax, as restated has grown at a CAGR of 51.56% from 3604.06
million in Fiscal 2012 to %3,187.59 million in Fiscal 2016. For the nine months ended December 31, 2016, our net profit after
tax, as restated was %3,874.70 million.

Our Strategies
Further strengthen our market position by expanding our store network in existing clusters as well as new clusters

We intend to further enhance our position in the retail supermarket business in Maharashtra and Gujarat by increasing our
market penetration and expanding our store network in these states. We also intend to strengthen our store network in Andhra
Pradesh, Telangana, Madhya Pradesh, Karnataka, Chhattisgarh and northern India. We also opened new stores each in NCR,
Daman and Rajasthan in Fiscal 2017. We propose to utilise a portion of the Net Proceeds for setting up new stores
aggregating to a built-up area of 2,100,000 sq. ft. over Fiscals 2018, 2019 and 2020. For further details, see “Objects of the
Issue” from page 95 to 97.

With over a decade of experience and successful growth, we believe that we are well-positioned to take advantage of the
growth potential and opportunities offered by many states in western, southern, central and northern India.

Our total store count grew from 75 in Fiscal 2014 to 110 in Fiscal 2016 while our Retail Business Area grew from 2.14
million sq. ft. to 3.33 million sq. ft. over this period. Increasing our penetration in existing cities with a greater number of
stores will enable us to penetrate into new catchment areas within these cities and optimize our infrastructure. Enhancing our
reach to cover additional cities will enable us to reach out to a larger population and become a preferred shopping destination
for their daily needs.

The key factor affecting the expansion of our stores is the selection of suitable locations. We will continue to adopt a
methodical and approach in evaluating and selecting suitable locations for the establishment of new stores, such as local
population density, accessibility and proximity to our competitors. For further information on our site selection criteria and
process, see “Our Business — Store Operations” on page 136. In order to optimise our profitability, maintain our operational
flexibility and ensure that our stores continue to be located in densely populated neighbourhoods and residential locations, we
intend to continue our flexible strategy of owning or leasing our premises according to availability, cost and other
considerations.

Enhancing sales volumes by continuing to prioritise customer satisfaction through optimal product assortment and
offering value for money using EDLC/EDLP strategy

Our strategy is to provide our customers with a comprehensive range of products at value for money prices and maintain
optimal customer service standards. In order to maintain and enhance our competitive position, we will continue to offer our
products at everyday low prices achieved through our low procurement, supply, operational and other costs.

We will continue to focus on optimal product assortment in each cluster of our operation keeping in mind the local needs and
preferences. We plan to leverage our knowledge of consumer spending patterns and behaviour and rely on the data available
to keep abreast of changes in consumption behaviour. We will continue to introduce new products depending on customer
needs at one or several of our stores. We believe a continuous review of our merchandise according to our evolving
understanding of customer preferences will help us better cater to our customers’ needs, enhance their shopping experience
and maximise our sales.

Shopping is considered a family activity in many of our markets. We endeavour to provide a one stop shopping experience.
All our stores are air conditioned and we aim to provide a pleasant ambience and functional store layout. We have installed
computerised billing points coupled with convenient payment options including, credit and debit cards, which provide greater
flexibility and convenience to our customers. We intend to improve our customers' shopping experience by improving the
checkout time and to continue to undertake periodic renovation of our stores.

Continue improving our operating efficiency and supply chain management
Our business model and pricing strategy require us to maintain high levels of operational efficiency on a consistent basis.
Further, we believe that supply chain management is critical to our business. Our supply chain management involves

planning, merchandising, sourcing, standardisation, vendor management, logistics, quality control, pilferage control,
replacement and replenishment.

We plan to further improve our operating efficiency and ensure efficient supply chain management by:

. continuing to refine our store operating systems based on the performance of our stores and feedback from our
customers and local management teams;
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. investing further in our IT and data management systems to improve productivity and time savings thereby
increasing our operating efficiency;

. continuing to strengthen our relationships with our suppliers through cooperation and closer coordination;

. expanding and upgrading our existing distribution centres to improve the efficiency of our inventory and supply
management. We will continue to open new distribution centres in strategic locations to serve our existing and new
stores when it is cost effective and efficient to do so; and

. continuing to absorb best industry practices.

We believe that owning the real estate for majority of our stores helps us control our fixed costs per store and helps us execute
our EDLC/EDLP strategy effectively and we will continue to follow this strategy. We will continue to strive to improve our
Fixed Asset Turnover Ratio (computed by dividing revenue from operations by total fixed assets) which was 3.46 (not
annualised), 3.95, 3.96 and 3.72 for the nine months period ended December 31, 2016 and for Fiscals 2016, 2015 and 2014,
respectively.

We intend to scale up and increase our existing distribution centre capability of 22 distribution centres in four states as on
January 31, 2017 as we expand our store network. Our distribution and logistics set-up will allow us to continue to deliver
goods and merchandise to the relevant stores based on orders placed, helping us optimise in-store availability of products.

Preserve our corporate culture and values and continue to focus on training

Our employees are critical to our business. We internally assess our employees to periodically identify competency gaps and
use development inputs (such as training and job rotation) to address these gaps. We have been successful in building a team
of talented professionals and intend to continue placing emphasis on managing attrition and attracting and retaining motivated
employees. We have implemented staff training policies and assessment procedures in a transparent and consistent manner in
the past and will continue to do so.

We plan to continue investing in training programs and other resources that enhance our employees’ skills and productivity.
We will continue to help our employees develop understanding of our customer-oriented corporate culture and service quality
standards to enable them to continue to meet our customers’ changing needs and preferences.

We will continue to regularly review and update our employee compensation plans and bonuses based on their individual
performance so that our employees are suitably incentivised. We also intend to continuously re-engineer our organisation set
up towards lean structure to allow us to respond effectively to changes in the business environment of our markets.
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SUMMARY FINANCIAL INFORMATION
The following tables set forth the summary financial information derived from:

a. The Restated Consolidated Financial Information of our Company as at and for the nine months period ended
December 31, 2016 and the financial years ended March 31, 2016, 2015, 2014, 2013 and 2012; and

b. The Restated Standalone Financial Information of our Company, as at and for the nine months period ended
December 31, 2016 and the financial years ended March 31, 2016, 2015, 2014, 2013 and 2012.

The Restated Financial Information referred to above are presented under “Financial Statements” beginning on page 172.
The summary financial information presented below should be read in conjunction with the Restated Financial Information,
the notes thereto and “Financial Statements” and “Management’s Discussion and Analysis of Financial Condition and
Results of Operations” beginning on pages 172 and 268, respectively.

[THE REST OF THIS PAGE HAS BEEN INTENTIONALLY LEFT BLANK]
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RESTATED CONSOLIDATED SUMMARY STATEMENT OF ASSETS AND LIABILITIES

in < million
Particulars As at
December 31,| March 31, March 31, March 31, March 31, March 31,
2016 2016 2015 2014 2013 2012

Equity and Liabilities
Shareholder's Funds
Share capital 5,615.43 5,615.43 5,615.43 5,467.53 5,440.59 5,335.39
Reserves and surplus 13,438.78 9,564.08 6,376.49 4,088.19 2,454.77 1,481.47
Minority Interest 1.34 1.00 0.54 0.10 3.00 3.00
Non-current liabilities
Long-term borrowings 12,276.65 9,084.69 7,137.75 4,568.37 3,711.62 2,643.19
Deferred tax liabilities (Net) 476.17 398.85 305.13 265.11 200.98 129.65
Other long term liabilities 12.43 161.72 160.84 124.43 133.86 113.39
Long Term Provisions 2.32 1.73 1.29 0.76 0.41 0.12
Current liabilities
Short-term borrowings 144.39 1,296.99 436.86 546.57 623.66 633.33
Trade payables
- Total outstanding dues of 5.68 8.04 1.88 4.17 5.64 8.93
micro enterprises and small
enterprises
- Total outstanding dues of 2,368.89 1,910.27 1,183.25 1,221.77 938.21 634.75
creditors other than micro
enterprises and small
enterprises
Other current liabilities 2,937.47 2,769.40 2,150.33 1,701.34 1,346.03 897.73
Short-term provisions 398.49 168.76 178.33 88.14 61.97 27.81
Total 37,678.04 30,980.96 23,548.12 18,076.48 14,920.74 11,908.76
Assets
Non-Current Assets
Fixed Assets

Tangible assets 23,227.29 20,891.77 15,240.88 11,680.67 9,215.81 7,772.94

Intangible assets 68.75 43.40 39.93 36.20 30.84 17.73

Capital Work-in-progress 2,055.49 816.87 981.17 887.82 1,181.09 849.36

(Tangible Assets)

Total Fixed Assets 25,351.53 21,752.04 16,261.98 12,604.69 10,427.74 8,640.03
Non Current Investments 424.18 253.77 145.60 152.41 159.48 137.55
Long term loans and advances 1,070.79 1,073.61 801.61 425.84 526.24 355.25
Other Non-Current Assets 6.70 2.99 2.07 0.05 0.05 0.04
Current assets
Current Investments 168.16 18.56 6.66 2.98 0.12 89.22
Inventories 8,477.06 6,716.88 5,396.09 3,783.29 2,762.25 1,957.36
Trade receivables 405.26 84.16 70.73 95.44 132.88 56.31
Cash and bank balances 493.61 350.99 380.43 554.10 616.17 479.17
Short-term loans and 1,273.30 723.91 481.42 454.75 294.73 179.88
advances
Other current assets 7.45 4.05 1.53 2.93 1.08 13.95
Total 37,678.04 30,980.96 23,548.12 18,076.48 14,920.74 11,908.76
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RESTATED CONSOLIDATED SUMMARY INFORMATION OF PROFIT & LOSSES

in < million
Particulars For the Period / Year ended
December | March March March March March
31,2016 | 31,2016 | 31,2015 | 31,2014 | 31,2013 | 31,2012

Revenue
Revenue from Operations 87,839.96| 85,881.19| 64,394.33| 46,864.88| 33,408.54| 22,085.60
Other Income 192.28 179.86 182.56 158.37 142.50 138.49
Total Revenue (A) 88,032.24| 86,061.05| 64,576.89| 47,023.25| 33,551.04| 22,224.09
Expenses
Purchase of stock-in-trade 75,916.03| 74,398.53| 56,484.73| 40,865.32| 29,379.25| 19,567.71
Changes in inventory of stock in trade (1,760.18) | (1,320.79) | (1,612.80)| (1,021.04)| (804.89)| (728.14)
Employee benefit expenses 1,375.94| 1,486.06| 1,340.62 873.37 686.65 453.12
Other Operational Costs 3,120.53| 3,086.17| 2,333.95| 1,810.60| 1,273.96 836.51
Finance Costs 907.12 908.24 723.61 556.76 425.85 260.19
Depreciation and amortisation 919.20 984.29 815.41 570.13 457.86 374.66
Other expenses 1,490.80| 1,596.38| 1,257.91 918.87 723.48 576.13
Total Expenses (B) 81,969.44 | 81,138.88| 61,343.43| 44,574.01| 32,142.16| 21,340.18
Profit / (Loss) before Taxation (A-B) (C) 6,062.80| 4,922.17| 3,233.46| 2,449.24| 1,408.88 883.91
Tax Expenses
Current Tax 2,0561.81| 1,620.90| 1,064.98 770.85 401.50 257.83
Deferred Tax charge 77.52 93.98 44.22 64.32 70.48 23.87
Tax in respect of earlier years 4.16 1.32 - (0.18) - 0.66
Total (D) 2,133.49| 1,716.20] 1,109.20 834.99 471.98 282.36
Net Profit/(Loss) after taxation (C-D) (E) 3,929.31| 3,205.97| 2,124.26| 1,614.25 936.90 601.55
Net Profit / (Loss) Before Restatement 3,929.31| 3,205.97| 2,124.26| 1,614.25 936.90 601.55
Adjustments
Material Restatement Adjustments(F) 3.58 3.52 (7.16) (0.72) 2.50 3.39
Deferred Tax adjustments(G) 0.20 0.26 0.06 0.19 (0.85) (0.88)
Net Profit/(Loss) before the adjustments on 3,933.09| 3,209.75| 2,117.16| 1,613.72 938.55 604.06
account of changes in accounting policies
(E+F+G)
Adjustments on account of changes in accounting - - - - - -
policies
Net Profit/(Loss) before Minority Interest and 3,933.09| 3,209.75| 2,117.16| 1,613.72 938.55 604.06
Share in Net Loss of Associates
Minority Interest 0.34 0.46 0.44 - - -
Share in Net Loss of Associates 79.03 0.72 - - - -
Restatement Adjustments - Share in Net Loss of (20.98) 20.98 - - - -
Associate
Net Profit/(Loss) as Restated 3,874.70| 3,187.59| 2,116.72| 1,613.72 938.55 604.06

54




RESTATED CONSOLIDATED SUMMARY INFORMATION OF CASH FLOW

in T million
Particulars For the Period / Year ended
December | March 31, | March 31, | March 31, | March 31, | March 31,
31, 2016 2016 2015 2014 2013 2012
Cash Flow from Operating Activities:
Restated Net Profit/(loss) before tax, after 6,066.38| 4,925.69| 3,226.30| 2,448.52| 1,411.38 887.30
restatement adjustments
Adjustments for:
Depreciation and Amortisation 919.20 984.29 815.41 570.13 457.86 374.66
Finance Costs 907.12 908.24 723.61 556.76 425.85 260.19
Loss on sale/discardment of fixed assets (Net) 5.19 8.46 14.37 5.54 491 5.64
Expenses on increase of share capital/ ESOP - - 1.45 0.55 - 1.93
Provisions no longer required written back - (0.58) (1.52) (2.95) (3.98) (1.82)
Sundry Balances written off 0.01 0.20 0.04 0.91 6.91 2.60
Interest Income (8.04) (6.17) (5.01) (11.09) (3.32) (5.83)
Dividend Income 0.19 - - - - (0.26)
Profit on Sale of Current Investments (67.51) (25.48) (34.47) (9.83) (8.51) (8.76)
Operating Profit/ (Loss) before Working 7,822.54 6,794.65 4,740.18 3,558.54 2,291.10 1,515.65
Capital Changes
Adjusted for:
Increase / (Decrease) in Trade Payables 456.25 733.56 (39.33) 284.13 297.24 197.78
Increase / (Decrease) in Provisions 25.36 12.72 16.60 2.33 (0.09) 8.44
Increase / (Decrease) in Other Current 219.53 225.27 108.95 66.44 43.33 (3.89)
Liabilities
Increase / (Decrease) in Other long term (149.29) 0.88 36.41 (9.43) 20.47 (12.77)
Liabilities
(Increase) / Decrease in Trade Receivables (321.10) (13.43) 24.71 37.44 (76.57) (31.24)
(Increase) / Decrease in Inventory (1,760.18)| (1,320.79)| (1,612.80)| (1,021.04) (804.89) (728.14)
(Increase) / Decrease in Loans and Advances (658.31) (320.56) (54.28) (185.02) (132.51) (6.65)
(Increase) / Decrease in other current assets (3.53) (2.52) 1.40 (1.85) 0.23 (0.53)
(Increase) / Decrease in other non-current (3.71) (0.92) (2.02) - (0.01) -
assets
(2,194.98) (685.79)| (1,520.36) (827.00) (652.80) (577.00)
Cash generated from/ (used in) operations 5,627.56 6,108.86 3,219.82 2,731.54 1,638.30 938.65
Taxes paid (net) 1,846.83| 1,637.47 999.64 750.14 367.37 285.01
Net cash generated from/ (used in) 3,780.73| 4,471.39| 2,220.18| 1,981.40( 1,270.93 653.64
Operating Activities (A)
Cash Flow from Investing Activities:
Inflows:
Sale of Current Investments 37,091.16| 33,365.49| 29,044.77| 6,445.84| 1,943.21 1,403.24
Sale of tangible/non-tangible assets 3.71 19.94 4.65 11.19 4.89 0.31
Sale of Assets held for Sale - - - - 12.00 -
Dividend Income 0.19 - - - - 0.26
Outflows :
Purchase of Current Investments (37,173.25) | (33,351.91) | (29,013.98) | (6,438.87)| (1,845.60) (854.16)
Purchase of Non-current Investments (231.61) (136.36) - - (29.00) (5.99)
Purchase of tangible/non-tangible assets (4,661.68) | (6,480.52)| (4,774.27)| (2,716.99)| (2,394.35)| (1,832.81)
Acquisition of Minority Interest in Nahar Seth - - - (2.90) - -
Jogani & Associates
Net Cash generated from/ (used in) (4,971.48)| (6,583.36)| (4,738.83)| (2,701.73)| (2,308.85)| (1,289.15)
Investing Activities (B)
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Particulars For the Period / Year ended

December | March 31, | March 31, | March 31, | March 31, | March 31,

31, 2016 2016 2015 2014 2013 2012
Cash Flow from Financing Activities:
Inflows :
Increase in Share/Equity Capital (Including - - 325.89 46.09 139.95 358.03
premium net of expenses)
Interest Income 8.17 6.00 4.84 11.07 3.21 6.45
Term Loans Received 2,000.00 -l 2,950.00f 2,150.00| 1,998.20 1,253.11
Non-Convertible Debentures Issued 2,500.00{ 3,500.00 2,000.00 - - -
Commercial Papers Issued (Net) - 500.00 - - - -
Working Capital Loans Received (Net) - 366.33 - 298.91 190.33 33.33
Unsecured Loan Received 0.70
Outflows :
Repayment of Term Loans (1,203.86) | (1,468.00)| (2,205.87) (925.36) (534.65) (316.54)
Repayment of working capital loan (Net) (653.30) - (103.21) - - -
Repayment of Commercial Papers (500.00)
Repayment of Unsecured Loans - (6.20) (6.50) (376.00) (200.00) (150.00)
Finance Costs (818.96) (816.32) (620.64) (552.38) (421.68) (249.47)
Net Cash generated from/ (used in) in 1,332.75 2,081.81 2,344.51 652.33 1,175.36 934.91
Financing Activities (C)
Net increase/(decrease) in Cash and Cash 142.00 (30.16) (174.14) (68.00) 137.44 299.40
equivalents (A)+(B)+(C)
Cash and cash equivalents (Opening Balance) 342.00 372.16 546.30 614.30 476.86 177.46
Cash and cash equivalents (Closing 484.00 342.00 372.16 546.30 614.30 476.86
Balance)
Cash and cash equivalents comprise of: 493.61 350.99 380.43 554.10 616.17 479.17
Less : Deposit under Lien 9.61 8.99 8.27 7.80 1.87 2.31
Total 484.00 342.00 372.16 546.30 614.30 476.86
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RESTATED STANDALONE SUMMARY INFORMATION OF ASSETS AND LIABILITIES

in Imillion
Particulars As at
December March 31, March 31, March 31, March 31, March 31,
31, 2016 2016 2015 2014 2013 2012

Equity and Liabilities
Shareholder's Funds
Share capital 5,615.43 5,615.43 5,615.43 5,467.53 5,440.59 5,335.39
Reserves and surplus 13,362.95 9,498.99 6,313.70 4,035.31 2,419.65 1,459.08
Non-current liabilities
Long-term borrowings 12,276.65 9,084.69 7,137.75 4,568.37 3,711.62 2,643.19
Deferred tax liabilities (Net) 477.34 400.94 306.50 265.31 200.97 129.77
Other long term liabilities 31.28 180.57 179.69 143.28 149.56 113.39
Current liabilities
Short-term borrowings 123.14 1,134.91 269.36 377.46 610.42 633.33
Trade payables
- Total outstanding dues of 5.68 8.04 1.88 4.17 5.64 8.93
micro enterprises and small
enterprises
- Total outstanding dues of 2,457.06 1,969.79 1,333.49 1,272.04 964.30 633.94
creditors other than micro
enterprises and small
enterprises
Other current liabilities 2,927.68 2,755.83 2,144.60 1,691.59 1,340.73 888.00
Short-term provisions 376.96 166.17 175.64 87.43 60.50 25.91
Total 37,654.17 30,815.36 23,478.04 17,912.49 14,903.98 11,870.93
Assets
Non-Current Assets
Fixed Assets
Tangible assets 22,944.99 20,612.69 15,056.74 11,650.59 9,192.08 7,769.95

Intangible assets 67.66 41.76 39.92 36.18 30.83 17.73

Capital Work-in-progress 2,055.49 816.87 915.90 780.31 1,073.59 741.88
(Tangible Assets)

Total Fixed Assets 25,068.14 21,471.32 16,012.56 12,467.08 10,296.50 8,529.56
Non Current Investments 524.93 296.47 166.60 173.41 201.58 159.75
Long term loans and advances 1,139.22 1,145.21 873.52 499.99 601.48 434.35
Other Non-Current Assets 6.70 2.99 2.07 0.05 0.05 0.04
Current assets
Current Investments 148.21 - - - 0.12 80.12
Inventories 8,306.92 6,602.01 5,299.17 3,639.79 2,578.14 1,852.65
Trade receivables 405.18 83.77 70.73 95.02 131.15 44.80
Cash and bank balances 466.96 325.87 358.63 519.15 588.92 446.49
Short-term loans and 1,560.59 865.56 669.21 490.87 488.16 297.09
advances
Other current assets 27.32 22.16 25.55 27.13 17.88 26.08
Total 37,654.17 30,815.36 23,478.04 17,912.49 14,903.98 11,870.93
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RESTATED STANDALONE SUMMARY INFORMATION OF PROFIT & LOSSES

in Zmillion
Particulars For the Period / Year ended
December | March 31, | March 31, | March 31, | March 31, | March 31,
31, 2016 2016 2015 2014 2013 2012

Revenue
Revenue from Operations 87,719.08| 85,795.35| 64,335.20| 46,806.01| 33,346.18| 22,026.00
Other Income 214.69 200.98 208.74 187.16 163.41 154.97
Total Revenue (A) 87,933.77| 85,996.33| 64,543.94| 46,993.17| 33,509.59| 22,180.97
Expenses
Purchase of stock-in-trade 75,982.12| 74,485.31| 56,661.19| 41,064.72| 29,401.32| 19,566.79
Changes in inventory of stock in trade (1,704.91)| (1,302.84)| (1,659.38)| (1,061.65)| (725.49)| (673.53)
Employee benefit expenses 1,352.90| 1,457.92| 1,312.33 852.28 674.99 447.39
Other Operational Costs 3,067.48| 3,026.52| 2,279.66| 1,750.29| 1,221.29 802.33
Finance Costs 906.71 907.28 719.66 553.26 424.08 260.20
Depreciation and amortisation 906.58 970.98 806.04 564.43 455.56 374.17
Other expenses 1,466.57| 1,563.39| 1,209.50 846.29 668.27 534.76
Total Expenses (B) 81,977.45| 81,108.56| 61,329.00| 44,569.62| 32,120.02| 21,312.11
Profit / (Loss) before Taxation (A-B) (C) 5,956.32| 4,887.77| 3,214.94| 2,42355| 1,389.57 868.86
Tax Expenses
Current Tax 2,015.96| 1,609.66| 1,055.73 762.74 395.02 252.57
Deferred Tax charge 76.40 94.90 45.37 64.52 70.36 23.85
Tax in respect of earlier years 4.16 1.32 - - - 0.66
Total (D) 2,096.52| 1,705.88| 1,101.10 827.26 465.38 277.08
Net Profit/(Loss) after taxation (C-D) (E) 3,859.80| 3,181.89| 2,113.84| 1,596.29 924.19 591.78
Net Profit / (Loss) Before Restatement 3,859.80| 3,181.89| 2,113.84| 1,596.29 924.19 591.78
Adjustments
(i) Material Restatement Adjustments (F) 4.16 2.94 (7.16) (0.51) 2.47 3.38
(ii) Deferred Tax Adjustment (G) - 0.46 0.06 0.18 (0.84) (0.88)
Net Profit/(Loss) before the adjustments on 3,863.96| 3,185.29| 2,106.74| 1,595.96 925.82 594.28
account of changes in accounting policies
(E+F+G)
Adjustments on account of changes in - - - - -
accounting policies
Net Profit/(Loss) as Restated 3,863.96| 3,185.29| 2,106.74| 1,595.96 925.82 594.28

58




RESTATED STANDALONE SUMMARY INFORMATION OF CASH FLOW

in T million
Particulars For the Period / Year ended

December | March 31, | March 31, | March 31, | March 31, | March 31,

31, 2016 2016 2015 2014 2013 2012
Cash Flow from Operating Activities:
Restated Net Profit/(loss) before tax, after 5,960.48| 4,890.71| 3,207.78| 2,423.04| 1,392.04 872.24
restatement adjustments
Adjustments for:
Depreciation and Amortisation 906.58 970.98 806.04 564.43 455.56 374.17
Finance Costs 906.71 907.28 719.66 553.26 424.08 260.20
Loss on sale/discardment of fixed assets (Net) 5.19 7.81 14.37 5.54 4.88 5.56
Expenses on increase of share capital - - - - - 1.93
Expense on Employee Stock Option Scheme - - 1.45 0.55 - -
Provisions no longer required written back - - (1.52) (2.99) (3.94) (1.82)
Sundry Balances written off 0.01 0.20 0.04 0.91 6.89 2.61
Interest Income (29.96) (25.63) (29.36) (38.10) (22.50) (20.24)
Dividend Income (0.19) - - - - (0.26)
Profit on Sale of Current Investments (66.62) (25.18) (34.29) (9.71) (7.99) (8.76)
Operating Profit/ (Loss) before Working 7,682.20| 6,726.17| 4,684.17| 3,496.93| 2,249.02| 1,485.63
Capital Changes
Adjusted for:
Increase / (Decrease) in Trade Payables 484.90 642.26 60.64 308.35 324.12 231.29
Increase / (Decrease) in Provisions 24.60 12.16 15.81 1.83 (0.53) 8.49
Increase / (Decrease) in Other Current 221.88 221.94 110.24 60.72 48.62 (76.69)
Liabilities
Increase / (Decrease) in Other long term (149.29) 0.88 36.41 (6.28) 36.17 (12.77)
Liabilities
(Increase) / Decrease in Trade Receivables (321.41) (13.04) 24.29 36.13 (86.35) (29.15)
(Increase) / Decrease in Inventory (1,704.91)| (1,302.84)| (1,659.38)| (1,061.65) (725.49) (673.53)
(Increase) / Decrease in Loans and Advances (804.10) (276.20) (205.75) (26.90) (205.11) (44.98)
(Increase) / Decrease in other current assets (5.16) 3.39 1.58 (9.25) (4.44) (4.30)
(Increase) / Decrease in other non-current assets (3.71) (0.92) (2.02) - (0.01) -

(2,257.20)| (712.37)| (1,618.18)| (697.05)| (613.02)| (601.64)
Cash generated from/ (used in) operations 5,425.00| 6,013.80| 3,065.99| 2,799.88| 1,636.00 883.99
Taxes paid (net) 1,830.46| 1,623.41 992.18 740.98 360.04 279.89
Net cash generated from/ (used in) Operating 3,594.54| 4,390.39| 2,073.81| 2,058.90| 1,275.96 604.10
Activities (A)
Cash Flow from Investing Activities:
Inflows :
Sale of Current Investments 37,071.71| 33,358.53| 29,041.62| 6,445.72| 1,933.59| 1,403.24
Sale of tangible/non-tangible assets 3.71 19.93 4,53 11.19 1.49 12.94
Sale of Assets held for Sale - - - - 12.00 -
Repayment of Capital by Partnership Firm - - - 21.10 - -
Dividend Income 0.19 - - - - 0.26
Outflows :
Purchase of Current Investments (37,153.30| (33,333.35| (29,007.33| (6,435.89)| (1,845.60) (845.06)

) ) )

Purchase of Non-current Investments (231.61) (136.36) - - (48.90) (6.03)
Purchase of tangible/non-tangible assets (4,640.03) | (6,437.76)| (4,650.88)| (2,703.07)| (2,368.37)| (1,831.84)
Net Cash generated from/ (used in) Investing | (4,949.33)| (6,529.01)| (4,612.06) | (2,660.95)| (2,315.79)| (1,266.49)
Activities (B)
Cash Flow from Financing Activities:
Inflows :
Increase in Share Capital (Including premium - - 325.89 46.09 139.96 358.03
net of expenses)
Interest Income 30.04 25.16 29.37 38.08 22.50 20.21
Term Loans Received 2,000.00 -] 2,950.00| 2,150.00| 1,998.20| 1,253.11
Non Convertible Debentures Issued 2,500.00f 3,500.00/ 2,000.00 - - -
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Particulars For the Period / Year ended

December | March 31, | March 31, | March 31, | March 31, | March 31,

31, 2016 2016 2015 2014 2013 2012
Commercial Papers Issued (Net) - 500.00 - - - -
Working Capital Loans Received (Net) - 365.55 - 167.04 177.09 33.33
Outflows :
Repayment of Term Loans (1,203.86) | (1,468.00)| (2,205.87)| (925.35)| (534.65)| (316.52)
Repayment of working capital loan (Net) (511.77) -1 (108.10) - - -
Repayment of Unsecured Loans - - -| (400.00)| (200.00)| (150.00)
Repayment of Commercial Papers (500.00)
Finance Costs (818.96)| (817.05)| (614.04)| (549.01)| (420.26)| (249.48)
Net Cash generated from/ (used in) in 1,495.45| 2,105.66| 2,377.25 526.85| 1,182.84 948.68
Financing Activities (C)
Net increase/(decrease) in Cash and Cash 140.66 (32.96)| (161.00) (75.20) 143.01 286.29
equivalents (A)+(B)+(C)
Cash and cash equivalents (Opening Balance) 319.74 352.70 513.70 588.90 445.89 159.60
Cash and cash equivalents (Closing Balance) 460.40 319.74 352.70 513.70 588.90 445.89
Cash and cash equivalents comprise of: 466.96 325.87 358.63 519.15 588.92 446.49
Less : Deposit under Lien 6.56 6.13 5.93 5.45 0.02 0.60
Total 460.40 319.74 352.70 513.70 588.90 445.89

Matter of emphasis in our Restated Financial Information and actions taken by management

Our Statutory Auditors have included a matter of emphasis in relation to our Company in the Restated Financial Information
for the nine months period ended December 31, 2016 and for the year ended March 31, 2016 in relation to delay in
appointment of one independent director in our Company as per requirements under Section 149 of the Companies Act, 2013
and rules made thereunder. Our Company has made an application for compounding to the Central Government.
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THE ISSUE

The following table summarizes the details of the Issue:

Issue @ 62,541,806 Equity Shares” aggregating to % 18,700 million”
A) QIB Portion®®) 31,270,902 Equity Shares”

of which

Anchor Investor Portion 18,762,541 Equity Shares”

Balance available for allocation to QIBs other than Anchor|12,508,361 Equity Shares”

Investors (assuming Anchor Investor Portion is fully
subscribed)

of which:

Available for allocation to Mutual Funds only (5% of the QIB | 625,419 Equity Shares”

Portion (excluding the Anchor Investor Portion)

Balance of QIB Portion for all QIBs including Mutual Funds | 11,882,942 Equity Shares”

B) Non-Institutional Portion® 9,381,271 Equity Shares”

C) Retail Portion® 21,889,633 Equity Shares”

Pre and post Issue Equity Shares

Equity Shares outstanding prior to the Issue 561,542,680 Equity Shares
Equity Shares outstanding after the Issue 624,084,486 Equity Shares”
Utilisation of Net Proceeds For details, see “Objects of the Issue” beginning on page 89

for information about the use of Net Proceeds from the Issue.

" Subject to finalization of Basis of Allotment.

@

@

®

The Issue has been authorised by our Board pursuant to a resolution passed at its meeting held on July 23, 2016 and by the Shareholders pursuant to
their resolution passed on September 16, 2016.

Our Company, in consultation with the Lead Managers, has allocated 60% of the QIB Portion to Anchor Investors on a discretionary basis. The QIB
portion was accordingly reduced for the Equity Shares allocated to Anchor Investors. One-third of the Anchor Investor Portion was reserved for
domestic Mutual Funds, subject to valid Bids being received from domestic Mutual Funds at or above the Anchor Investor Allocation Price. 5% of the
QIB Portion (excluding Anchor Investor Portion) was available for allocation on a proportionate basis to Mutual Funds only, and the remainder of the
QIB Portion was available for allocation on a proportionate basis to all QIB Bidders (other than Anchor Investors), including Mutual Funds, subject to
valid Bids received at or above the Issue Price. Any unsubscribed portion in the Mutual Fund Portion to be added to the QIB Portion (excluding
Anchor Investor Portion) and allocated proportionately to the QIB Bidders (other than Anchor Investors) in proportion to their Bids. For details, see
“Issue Procedure” from page 334 to 372. Allocation to all categories has been made in accordance with the SEBI Regulations.

Subject to valid Bids being received at or above the Issue Price, under-subscription, if any, in any category except the QIB Portion, is allowed to be
met with spill over from any other category or combination of categories at the discretion of our Company, in consultation with the Lead Managers and
the Designated Stock Exchange.

Allocation to investors in all categories, except the Retail Category and the Anchor Investor Portion, if any, shall be made on
a proportionate basis. For futher details on allocation to Retail Category and the Anchor Investor Portion, see “Issue
Procedure” from page 362 to 372.
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GENERAL INFORMATION

Our Company was incorporated as Avenue Supermarts Private Limited on on May 12, 2000, at Mumbai, Maharashtra as a
private limited company under the Companies Act, 1956. The name of our Company was changed to Avenue Supermarts
Limited due to conversion from private company to public limited company on May 3, 2011. For details of changes in the
name and Registered Office of our Company, see “History and Certain Corporate Matters” on page 143. For details of the
business of our Company, see “Our Business” beginning on page 127.

Registered Office

Anjaneya CHS Limited, Orchard Avenue

Opp. Hiranandani Foundation School

Powai, Mumbai - 400 076

Tel: (91 22) 4049 6500

Fax: (91 22) 4049 6503

Website: www.dmartindia.com

Corporate Identity Number: U51900MH2000PLC126473
Registration Number: 126473

Corporate Office

B - 72/72A, Wagle Industrial Estate
Road No. 33, Kamgar Hospital Road
Thane - 400 604

Tel: (91 22) 3340 0500

Fax: (91 22) 3340 0599

Address of the RoC
Our Company is registered with the Registrar of Companies located at 100, Everest, Marine Drive, Mumbai - 400 002.

Our Board of Directors consists of:

Name Designation DIN Address
Ramesh S. Damani Chairman and Independent| 00304347 |Sunshine, 6! Floor, 156, M. Karve Road, Mumbai - 400
Director 020
Ignatius Navil | Managing Director 01787989 |D/102, Golden Square, Near MHB Colony, Sunder
Noronha Nagar, Next to Kalina University, Santacruz (East),
Mumbai - 400 098
Ramakant Baheti Chief Financial Officer and| 00246480 |A/501, Hercules, Vasant Galaxy, Bangur Nagar,
Executive Director Goregaon (West), Mumbai - 400 090
Elvin Machado Executive Director 07206710 |House No. 234/B, Shalaka, Pali Karijbhat, near Pali
Church, Vasai, Thane - 401 201
Manjri Chandak Non-Executive Director 03503615 |C - 501/602, Vastu Apartments, Near Devanand
Bungalow, Juhu, Mumbai - 400 049
Chandrashekhar  B. | Independent Director 00059856 |64, Tower 4, Pebble Bay, 1% Main RMV 2" Stage,
Bhave Dollars Colony, Bangalore - 560 094

For further details of our Directors, see “Our Management” from page 149 to 153.
Company Secretary and Compliance Officer

Ashu Gupta is the Company Secretary and the Compliance Officer of our Company. Her contact details are as follows:
B - 72/72A, Wagle Industrial Estate

Road No. 33, Kamgar Hospital Road

Thane - 400 604

Tel: (91 22) 3340 0500

Fax: (91 22) 3340 0599

Email: ashu.gupta@dmartindia.com

Chief Financial Officer

Ramakant Babheti is the Chief Financial Officer of our Company. His contact details are as follows:
B - 72/72A, Wagle Industrial Estate

Road No. 33, Kamgar Hospital Road

Thane - 400 604

Tel: (91 22) 3340 0500

Fax: (91 22) 3340 0599

Email: ramakant@dmartindia.com
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Investors can contact the Compliance Officer, the Lead Managers or the Registrar to the Issue in case of any pre-Issue
or post-Issue related problems such as non-receipt of Allotment Advice, non-credit of Allotted Equity Shares in the
respective beneficiary account, non-receipt of refund orders and funds by electronic mode.

All Issue related grievances may be addressed to the Registrar to the Issue with a copy to the relevant Designated
Intermediary with whom the Bid cum Application Form was submitted. The Bidder should give full details such as name of
the sole or first Bidder, Bid cum Application Form number, Bidder DP ID, Client ID, PAN, date of submission of the Bid
cum Application Form, address of the Bidder, number of the Equity Shares applied for and the name and address of the
Designated Intermediary where the Bid cum Application Form was submitted by the Bidder.

Further, the Bidders shall also enclose a copy of the Acknowledgement Slip duly received from the Designated Intermediaries
in addition to the documents/information mentioned hereinabove.

Global Co-ordinator and Book Running Lead Manager

Kotak Mahindra Capital Company Limited
1%t Floor, 27 BKC, Plot No. 27

“G” Block, Bandra Kurla Complex

Bandra (East)

Mumbai - 400 051

Tel: (91 22) 4336 0000

Fax: (91 22) 6713 2445

E-mail: asl.ipo@kotak.com

Investor Grievance ID: kmccredressal@kotak.com
Website: www.investmentbank.kotak.com
Contact Person: Ganesh Rane

SEBI Registration No.: INM000008704

Book Running Lead Managers

Axis Capital Limited* Edelweiss Financial Services Limited
1%t floor, Axis House 14" Floor, Edelweiss House
C 2 Wadia International Centre Off. C.S.T Road, Kalina
Pandurang Budhkar Marg, Worli Mumbai - 400 098
Mumbai - 400 025 Tel: (91 22) 4009 4400
Tel: (91 22) 4325 2183 Fax: (91 22) 4086 3610
Fax: (91 22) 4325 3000 E-mail: Dmart.ipo@edelweissfin.com
E-mail: dmart.ipo@axiscap.in Investor Grievance E-mail:
Investor Grievance E-mail: complaints@axiscap.in customerservice.mb@edelweissfin.com
Website: www.axiscapital.co.in Website: www.edelweissfin.com
Contact Person: Kanika Goyal Contact Person: Sudhanshu Bhasin
SEBI Registration No.: INM000012029 SEBI Registration No.: INM0000010650
*  Axis Capital Limited will also act as the Syndicate Member in the

Issue.
HDFC Bank Limited ICICI Securities Limited*
Investment Banking Group ICICI Centre, H.T. Parekh Marg
Unit No 401& 402, 4th floor, Tower B Churchgate
Peninsula Business Park Mumbai - 400 020
Lower Parel Tel: (91 22) 2288 2460
Mumbai - 400 013 Fax: (91 22) 2282 6580
Tel: (91 22) 33958019 E-mail: dmart.ipo@icicisecurities.com
Fax: (91 22) 30788584 Website: www.icicisecurities.com
E-mail: dmart.ipo@hdfcbank.com Investor Grievance E-mail:
Investor Grievance E-mail: customercare@icicisecurities.com
investor.redressal@hdfcbank.com Contact Person: Govind Khetan
Website: www.hdfchank.com SEBI Registration No.: INM000011179
Contact Person: Rishi Tiwari/ Keyur Desai * ICICI Securities Limited will also act as the Syndicate Member in the
SEBI Registration No: INM000011252 Issue.

63



Inga Capital Private Limited

Naman Midtown, ‘A’ Wing, 21% Floor
Senapati Bapat Marg

Elphinstone (West)

Mumbai - 400 013

Tel: (91 22) 4031 3489

Fax: (91 22) 4031 3379

E-mail: asl.ipo@ingacapital.com

Investor Grievance E-mail: investors@ingacapital.com
Website: www.ingacapital.com

Contact Person: Ashwani Tandon

SEBI Registration Number: INM000010924

Motilal Oswal Investment Advisors Private Limited
Motilal Oswal Tower

Rahimtullah Sayani Road

Opposite Parel ST Bus Depot

Prabhadevi

Mumbai - 400 025

Tel: (91 22) 3980 4200

Fax: (91 22) 3980 4315

E-mail: dmart.ipo@motilaloswal.com

Investor Grievance E-mail: moipalredressal@motilaloswal.com
Website: www.motilaloswalgroup.com

Contact Person: Subodh Mallya/Subrat Panda

SEBI Registration No.: INM000011005

Syndicate Members

Antigue Stock Broking Limited
Naman Midtown, A-Wing

20th Floor, Dr, Ambedkar Nagar

Off Senapati Bapat Marg, Elphinstone Road
Mumbai - 400 013

Tel: (91 22) 4031 3318

Fax: (91 22) 4031 3400

E-mail: anil@antiquelimited.com
Website: www.antiquelimited.com
Contact Person: Anil Kumar Agarwal
SEBI Registration No.: INZ000001131

HDFC Securities Limited

| Think Techno Campus Building — B
“Alpha”, Office Floor 8, Opp. Crompton Greaves
Near Kanjurmarg Station, Kanjurmarg (East)
Mumbai - 400 042

Tel: (91 22) 3075 0269

Fax: (91 22) 3075 3435

Email: customercare@hdfcs